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Education for Journalism at Montana State University
JOURNALISM  BUILDIN G 
Montana State University 
Missoula, Montana
The School of Journalism at Montana State University is 
one of the pioneers in journalism education. It was founded 
in 1914, only six years after the establishment of the first 
school of journalism in the United States, and is one of the 
45 schools and departments of journalism accredited by the 
American Council on Education for Journalism. The School 
also was a charter member of the Association of Accredited 
Schools and Departments of Journalism.
A broad cultural education is the foundation of the cur­
riculum offered by the School of Journalism. Approximately 
three-fourths of the credits offered for the degree of Bachelor 
of Arts in Journalism are taken in the humanities and social 
sciences. Journalism courses, dedicated to the highest pro­
fessional standards, stress history, ethics, social responsibility 
and current problems as well as the technical skills necessary 
for success in the various fields of journalism.
T HE  J O U R N A L I S M  S T A F F
NATHAN B. BLUMBERG, Dean and Professor
B.A., M.A., University of Colorado; Ph.D., Oxford Univer­
sity, England. A Rhodes Scholar, he is the author of "One- 
Party Press?” (1 9 5 4 ) , and articles in Nieman Reports and 
The Masthead. His experience includes work on the Asso­
ciated Press, Denver (Colo.) Post, associate editor of the 
Lincoln (Neb.) Star and Ashland (Neb.) weekly Gazette, 
and assistant city editor of the Washington (D .C.) Post 
and Times Herald. He also has taught at the University 
of Nebraska and Michigan State University. He had three 
years of service with the artillery in World W ar II.
O. J. BUE, Professor
B.A., Montana State University; M.S.J., Northwestern Uni­
versity. His newspaper experience includes two years on 
the Red Lodge Picket-Journal, four years on the Chicago 
Daily News and three on the Chicago Tribune. He has 
taught at Ohio University. In 1945 he was one of seven 
journalism teachers given radio internships by the National 
Association of Broadcasters. He was a member of the 
NBC-TV staff which covered the 1952 Republican and 
Democratic National Conventions in Chicago. In 1957 
he served as editor of the special issue of the Journalism 
Quarterly devoted to radio and television.
EDWARD B. DUGAN, Professor
B.J., M.A., University of Missouri. A member of the Mon­
tana Journalism staff since 1937, Mr. Dugan has done re­
porting and editing on dailies and weeklies in Texas, worked 
for United Press and handled public relations for Hardin- 
Simmons University. He has written many articles for 
magazines, primarily on advertising. He served three years 
in the U. S. Navy from 1942 to 1945.
FREDERICK T. C. YU, Associate Professor
B.A., University of Nanking; M.A., Ph.D., State University 
of Iowa. He was chief translator and news editor for the 
U. S. Office of W ar Information in China. After complet­
ing his doctorate, he spent three years on the research staff 
of the University of Southern California and came to Mon­
tana from Stetson University, where he was head of the 
Department of Journalism. He has worked on the World 
Desk of the Washington Post and Times Herald, and on 
the copy desk of the Springfield (Ohio) News-Sun.
ERLING S. JORGENSEN, Associate Professor
B.A., State University of Iowa; M.A., Ph.D., University of 
Wisconsin. He has taught at the University of Wisconsin, 
University of Nebraska and Michigan State University. He 
was a member of the Armed Forces Network in Berlin at 
the end of World W ar II, and later worked on four radio 
and television stations in Iowa, Michigan and Wisconsin. 
He has extensive experience in producing, directing and 
performing in radio-TV programs.
RICHARD A. GARVER, Assistant Professor
B.A., M.A., Indiana University; Ph.D., University of W is­
consin. His graduate training was in a program combining 
journalism, sociology, political science and statistics. He 
has worked on the Madison (Ind.) Courier, Wisconsin 
State Journal in Madison, W is., and for the Editorial 
Services Division of the University of Wisconsin. A free 
lance writer, he is the author of numerous articles. He 
served overseas with the Army from 1951 to 1953.
DOROTHY M. JOHNSON, Assistant Professor 
B.A., Montana State University. Miss Johnson’s short novel, 
"The Hanging Tree,” is being made into a movie. She is 
the author of three books of short stories and writes for 
Cosmopolitan, Saturday Evening Post, Argosy and many 
other magazines. After working as an editor in New York 
for 15 years, Miss Johnson decided to return to Montana 
and worked for two years on the Whitefish Pilot before 
coming to the University in 1953. In addition to teaching 
courses in the magazine sequence of the School, she is editor 
of Montana Fourth Estate and secretary-manager of the 
Montana State Press Association.
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A Statement of Policy—
JOURNALISM AND THE JOURNALISM REVIEW
The Journalism Review of Montana State University is the first publication 
to be issued by the Bureau of Press and Broadcasting Research established at the 
University in 1958.
The new Bureau is dedicated to research with no strings attached, with no 
restrictions, and with no preconceived notions of what is the "best” or "only” 
kind of research. The director is Dr. Frederick T. C. Y u ,# who has been 
trained both academically and in the news room. He can handle statistics, 
if necessary, and he could, if pressed, speak knowledgeably of the "semantic dif­
ferential,” but he has colleagues who will regard him with a critical eye if he 
attempts to plunge heedlessly into those roily waters. He and those of us on the 
staff who are working with him are pledged to a single principle: To seek after 
the truth in any area of journalism. Forthcoming publications of the Bureau 
will, we hope, reflect a versatile array of interests.
The newspaper and broadcasting men of Montana, however, come first. Not 
everything the bureau produces will be of interest or of value to them, but it 
is safe to predict that they will discover, in the years to come, that most pub­
lications of the Bureau are conceived and executed for their benefit. Naturally, 
journalists in other states may find much of the material pertinent to their in­
terests, and we hope that journalism educators everywhere will critically ex­
amine the contents of our publications.
Not forgotten are the students of journalism— the young men and women 
who, in a year or two or three, will move into jobs that will call for more know­
ledge and understanding than any of us needed when we first entered the 
profession. A Sputnik no larger than the span of a man’s arms put to rest 
for all time the notion that a journalist could get by on his wits. He will still 
need all the wits he can muster, but he is going to require, in the science- 
dominated world into which we have entered, an education of the highest 
quality. Journalism students may find some value in the products of the 
Montana State University Bureau of Press and Broadcasting Research.
Comments, suggestions, criticisms will always be welcome.
—Nathan B. Blumberg
Dean, School of Journalism 
Montana State University 
Missoula, Montana
•Shortly before the official announcement of establishment of the Bureau, Professor Yu was 
awarded a Ford Foundation post-doctoral fellowship for study at Harvard University and the 
M.I.T. Center for International Studies for the 1958-59 year. Richard A. Garver, assistant pro­
fessor of journalism, will serve as director during Professor Yu’s absence.
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THE CENSOR
OF
THE
GOVERNMENT
By A L A N  B A R T H
| One of Americas famous editorial writers and the first to hold the Dean A. L. Stone Visiting Pro- 
I fessorship at the MSU School o f Journalism in 1957, M r . A l a n  B a r t h  is eminently qualified to 
I discuss the function o f the editorial page. A graduate o f Yale in 1929 and a Nieman Fellow at 
1 Harvard in 1948, Mr. Barth started his career in journalism in 1936 as a reporter in Texas and was 
l later Washington correspondent for the McClure Syndicate, editorial assistant to the Secretary of 
’ the Treasury and editor in the Office o f War Information. Since 1943 he has been an editorial 
■ writer for the Washington Post and Times Herald. Author o f two books and numerous magazine 
I articles, he received, among other honors, the Sigma Delta Chi Award for distinguished service in 
| American journalism in 1947, the Heywood Broun Award for distinguished editorial writing in 
1 1948, and the Sidney Hillman Foundation Award in 1952.
Nothing expresses more clearly the essential distinction 
v between a totalitarian society and a free society than the 
r relationship in each of them of the press to the govern- 
\ ment. Among the totalitarian, the press, like every other 
f institution, is an instrumentality of the state; it is used to 
[ propagate support for official policies and to promote 
[official purposes. In a free society, however, the function 
| of the press is, rather, to oppose the government, to scru- 
| tinize its activities, and to keep its authority within appro­
p ria te  bounds.
That extraordinary analyst of the American psyche,
I Alexis de Tocqueville, observed that "the more we con- 
I sider the independence of the press in its principal con­
sequences, the more we are convinced that it is the chief,
| and so to speak, the constitutive element of freedom in the 
I modern world. A nation which is determined to remain 
[ free is therefore right in demanding the unrestrained 
| exercise of this independence.”
The key word here is "independence.” To the men who 
I established the American republic, freedom of the press 
[meant simply independence of the government. For they 
I desired a press which would operate as a sentinel for the
people’s liberties and serve as a watchful critic of govern­
mental encroachments on individual rights.
This concept of the press was expressed by Americans 
even before they became a nation. The first Continental 
Congress referred to liberty of the press as a means 
"whereby oppressive officers are shamed or intimidated into 
more honorable or just modes of conducting affairs.” 
Thomas Jefferson, so far from holding that the press 
should be subject to any form of government censorship, 
held that the press should function as a censor of the 
government. "N o government ought to be without cen­
sors,” he wrote in a letter to George Washington in 1792, 
"and while the press is free, no one will.” And as late as 
1823, although he had been mercilessly maligned by the 
Federalist journals of his day, he was still able to write to 
a French correspondent, "This formidable censor of the 
public functionaries, by arraigning them at the tribunal 
of public opinion, produces reform peaceably, which must 
otherwise be done by revolution.”
W ith  this view of the function of the press, and with 
the idea that it would constitute a vital element in the 
system of checks and balances which they contrived to
3
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restrain governmental power, the authors of the American 
Constitution granted the press, in the First Amendment, 
an almost complete immunity from governmental control. 
They made the press, in many respects, the most privileged 
of American institutions. Although newspapers are big 
business enterprises operated for private profit, and al­
though they are in some degree subsidized by the govern­
ment through the grant of second class mail benefits, the 
Constitution shields them from any form of official inter­
ference or regulation. Moreover, this privileged position 
has been strengthened by time and buttressed by popular 
reverence. Freedom of the press is an American shibboleth.
Can it be fairly said today that American newspapers 
fulfill the function for which this privileged position was 
conferred upon them? They have grown mightily as pur­
veyors of news and entertainment. They have immeasur­
ably speeded and improved their techniques for disseminat­
ing information. But it cannot be said that their service 
as censors is always discharged with equal effectiveness.
The editorial page, once the heart and soul of the Ameri­
can newspaper, has fallen in many instances into disuse. 
Almost every newspaper continues to publish an editorial 
page. Too often, however, it has become a mere vestigial 
appendage— an adornment perpetuated long after its pur­
pose has been forgotten, as men continue to wear on the 
sleeves of the jackets buttons which have become altogether 
devoid of utility. Too often the editorial page has become 
the paper’s least-read feature— perhaps because too often 
it reflects nothing more than the economic prejudices of 
a publisher. William Allen White said of newspapers 20 
years ago:
Any newspaper in any American town represents a con­
siderable lot of capital for the size of the town. The 
owners of newspaper investments, whether they be 
bankers, stockholders of a corporation, or individuals, 
feel a rather keen sense of financial responsibility and 
they pass their anxiety along to newspaper operatives, 
known as managing editors, foremen known as city 
editors, or mere wage earners known as editorial writers, 
copy desk men, reporters, or what not. The sense of 
property goes thrilling down the line.1
This sense of property imbues the owners of newspaper 
investments with a community of interest and outlook. 
They are in competition with each other, where their 
orbits coincide, for subscription and advertising revenues. 
But their points of view are so similar that there is not 
much competition among them in the area of ideas. Most 
of them are men of wealth, associating with men of 
wealth; and it is not unnatural, therefore, that they should 
tend to resist, more or less uniformly, social or political 
ideas which might threaten the advantages they possess.
'Quoted by Harold L. Ickes, America’s House of Lords (New York: 
Harcourt, Brace and Co., 193 9 ), p. 180.
In this sense, at least, there was much substance to Adlai 
Stevenson’s charge in the 1952 and 1956 presidential cam­
paigns concerning the existence of a one-party press.
Atrophy of the editorial page is most common in 
the smaller cities where monopoly situations prevail. It 
has its most unfortunate effect in a tendency to avoid local 
controversy out of fear of alienating or antagonizing any • 
segment of the community. Montanans are not wholly 
without knowledge of newspapers which tend to ignore 
local issues and problems in their editorial comment.
Yet it is precisely in regard to local matters that editorial 
pages are capable of the greatest expertness and the greatest 
impact on community life. It has long been extremely I 
fashionable among American editorial writers to deplore | 
the trend toward centralization of authority in the federal I 
government; yet those most prone to view this trend I 
with alarm rarely press with much vigor for the solution | 
of local problems at the local level. They are content to . 
look above and beyond these to more remote national and 1 
international issues, about which their opinions are less I 
likely to evoke resentment among their readers. The de- 1 
cline of the editorial page, so often noted with so much 1 
lamentation by so many journalists, can fairly be said to I 
have taken place in direct ratio to a decline in attention I 
to those affairs which lie at the heart of the communit; | 
which a newspaper is supposed to serve.
On the larger national scene, editorial pages can be | 
credited with a good deal of vigor in criticizing the more I 
conventional forms of corruption in government. They 1 
have a good deal to say, and say it with a good deal of | 
bite, regarding such scandals as, say, those lately disclosed in j 
some of the federal government’s regulatory agencies. 1 
There has been abundant exposure of the kind of corrup­
tion that takes the form of venality. The record of the j 
press is not so praiseworthy, however, in regard to a kind j 
of corruption deeper and more dangerous than venality I 
a corruption of basic American values and an encroach- | 
ment of governmental power upon traditional civil liber- | 
ties of a sort that the authors of the Bill of Rights would j  
have considered intolerable, and which they relied on a I 
free press to prevent.
In appraising the press as a guardian of individual liberty J 
— as a censor of the government— one may fairly ask what j 
it has done to arrest the institutionalization of a Federal 1 
Employee Security Program which relies for its judgment; 
of American citizens on hearsay information from faceless j  
accusers. One may fairly ask what it did to check the 1 
rampant and arrogant assertion by congressional investiga-j 
tion committees of unlimited power to invade areas tradi-j 
tionally deemed private and immune from governmental j  
interference. One may ask what it has done to subject! 
those agencies of government, which in the name of j  
security have too frequently overridden individual rights. 1
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to the kind of scrutiny which it is the first function of the 
i press to give to every governmental activity.
It should be said, of course, that generalizations about 
newspapers are inevitably invalid, and that it is no more 
possible to draw up an indictment of a whole press than 
it is to draw up an indictment of a whole people. There 
are more than 1700 daily newspapers in the United States, 
and no two of them are identical. They have discharged 
their responsibilities with varying degrees of toughness and 
resourcefulness— and a few of them with conspicuous 
■courage. Unfortunately, nevertheless, the editorial pages 
of many newspapers have failed in their function— not
I because press freedom has been circumscribed by govern­ment authority, but because the press itself has not exercised the freedom it possesses.
■ There was nothing sentimental about the men who 
| established the American republic. They were in the true 
i sense- of the term idealists— but idealists of the most prac- 
||tical sort. They provided for freedom of the press because
they knew that the best government is government which 
is incessantly subjected to critical scrutiny, and because they 
understood what we tend so largely to forget today, that 
the eternal vigilance so commonly said to be the price of 
liberty, is vigilance against duly constituted authority.
A press which serves faithfully and fearlessly as a censor 
of the government is a source of great national strength. 
Perhaps, indeed, it will afford to the free world precisely 
that margin of superiority requisite to its survival in the 
developing struggle against totalitarianism. W hen he was 
defending Thomas Paine against a libel charge in a British 
court, Thomas Erskine said: "In this manner, power has 
reasoned in every age; government in its own estimation, 
has been at all times a system of perfection; but a free 
press has examined and detected its errors, and the people 
have from time to time reformed them. This freedom 
has alone made our government what it is! This freedom 
alone can preserve it.”
R A D I O ’ S
l! C H A N G I N G
I F U N C T I O N S 1 *
by William Sanders
Why should one suppose that radio will last with the advent of 
Television? After all, television is nothing more than radio with 
:he added use of vision. Television can do everything that radio 
|:an do and, given an adequate set of facilities, do them better. 
•Even something as completely aural as music can be presented on 
 ̂Television with certain visual enhancement. In short, as tele­
vision has come of age, there has been a tremendous change in the 
'runctions that can be served by radio.
The truly significant effect of TV on radio has been to change 
R adio’s role in millions of households from the family’s entertain­
ment medium to the individual’s personal listening service. TV 
Ks now the living room, group medium. Radio has become the 
■other room, personal medium. The old-time broadcast plan for 
I  he group is not adequate for today’s individual listener. The best 
I  ad*° programs today are those designed for car radios, portable 
l-adios, small kitchen or bedroom radios, and other forms of indi­
vidual listening.
1 An excerpt from Radio 1946-1956 and the Impact of Televi­
sion,” a paper written in the School of Journalism Senior Seminar.
L I B E L
I  N
M O N T A N A
C O U R T S *
by Robert S. Gilluly
Eight of the ten Montana cases [examined earlier in this study] 
pertained to libel per se, and in only two of those cases was judg­
ment made or sustained for the plaintiff. It would seem, there­
fore, that proving libel per se is difficult, and that Montana courts 
are reluctant to award special damages. One case was concerned 
entirely with privilege, and a second case involved a matter of iden­
tification in which the plaintiff did not prove identification with 
himself regarding a published generalized statement.
It should be noted that the cases studied were appeals to the 
Montana Supreme Court. It is difficult to determine reaction 
at the district court level, but Montana seems to have had con­
spicuously few defamation cases.
More surprising, however, is the fact that most of the cases 
reported are from the years of the "old school” of journalism. It 
appears that editors were just as wary— or lucky— concerning de­
famation 40 years ago as they are today.
This study substantiates the belief that journalists should not 
be “scared stiff” of libel. Only in one case did the court award 
special damages.
*An excerpt from "Evered v. Hocking: A Sociological, Psycho­
logical and Legal Study of Montana Libel Law,” a paper written in 
the School of Journalism Senior Seminar.
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r e s p o n s i b i l i t y
o F T H E
PRESS
and
EDUCATION
O F T H E
JOURNALIST*
By LOUIS M. LYONS
LOUIS M  LYONS, curator o f the Nieman Fellowships at Harvard University since 1940, de­
livered the first Dean A. L  Stone Address as the 19} 7 Professional Lecturer at the Montana 
State University School of Journalism. A Nieman Fellow himself in 1948, Mr. Lyons re­
ceived a bachelor o f science degree from Massachusetts Agricultural College in 1918 and 
was a member of the Boston Globe for 24 years. He is editor of the Nieman Reports and pre­
sents a nightly news program over a Boston, Mass., radio and television station.
This is an adventure for me. A very impressive one. 
My first time in Montana. To fly over the Continental 
Divide into the Lewis and Clark country gives reality to 
your history.
If my old neighbor Benny DeVoto could have flown 
with me, my westward flight would have been a docu­
mentary.
I came too fast to get acclimated on the way. I don’t 
want to lay no claim to acquaintance. Through Nieman 
Fellows from the Mountain States and the Northwest, I 
have great respect for some of the vigorous young 
journalists of this region. I would brag about Bud Guthrie, 
who used Professor Frederick Merk’s history course at 
Harvard as his thread of research for The Big Sky; Mort
•This is condensed from the First Dean A. L. Stone Address. 
Omitted here are parts of the speech which were used later by 
Mr. Lyons in his Phi Beta Kappa address at Harvard and pub­
lished in Nieman Reports, Vol. X I, No. 3 (July, 1 9 5 7 ), pp. 10- 
15.
Stern, managing editor of the Denver Post; Ernest Linford, i  
who runs the editorial page of the Salt Lake Tribune; j  
Ed Guthman, the most rugged of reporters on the Seattle I 
Times; and Bob Miller, out of Reno, who’s roved the world j  
and its wars for U.P.
But I did come too fast. I came from Massachusetts I 
in the morning to Montana in the afternoon. I missed I 
the time dimension Bud Guthrie has traveled in three I 
novels to do the same distance.
I never found the difference from Massachusetts to ; 
Montana in my flight. But there is a difference.
This is a problem of our times and of our news. It is 1 
a telescopic world. Communication rubs out distance and i  
the differences distance makes.
It takes imagination or something to fill it in. W e have 1 
to contrive our own Big Sky and Way West to fill in 1 
the bulletins that hit us at Billings and Boston at the same 1 
time.
6
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And in Mississippi as well as Massachusetts, in the news 
report "civil rights” reads the same. But Caldwell and 
Faulkner show the difference in meaning in Mississippi. 
Can journalism fill this in so we can read it between the 
lines?
If not, it distorts our world. I just go up in a plane 
and come down and nothing has happened. But a continent 
has disappeared under me in the process and it can’t be 
liquidated like that.
Journalism has to fill in the full dimension of the news. 
I got that expression from a veteran newsman, James S. 
Pope, managing editor of the Louisville Courier-Journal. 
He used it in the first Lovejoy Lecture at Colby College, 
devoted to freedom of the press.
*  •  *
It took a year for news of certain sensational union 
activities in Oregon to reach Boston. I happened to be 
in Portland a year ago when the Oregonian broke the 
teamsters union story there. I had occasion to recall it 
recently when, on my own news broadcast, I used the 
A.P. report of the story as the Oregonian reporters opened 
the Senate hearings. It took a year by our communications 
system to reach the rest of the country. This isn’t good 
enough.
W e’re a big country. No national paper can cover it 
all as the London papers and the Paris papers can, and as 
the Berlin papers used to cover their country from its 
capital.
But we need more intercommunication through the 
press from one region to another.
Our press is focused on Washington for the nation, on 
foreign news through New York cable desks to the nation, 
on state capitals within the states, but not on tying together 
the news within the nation.
That is not enough. The AP has a regional wire and 
a national wire. Most of the news of a region never gets 
on the national wire. It’s accidental, depending on how 
heavy the national news file is, and how much regional 
copy can be fed in.
If a great Senate hearing is on, or a world series, then 
we miss much of any regional news interchange in that 
period. W hat we need is more weekly roundup to fill 
in the gaps, more regularly channeled effort to inform all 
the country of all its parts. A year is too long to wait 
for news from Seattle to get to Boston.
I complained a couple of years ago when Senator 
Harry Cain made a speech in Spokane that showed he had 
reversed his McCarthyism to become the key critic of the 
abuse of security in the government.
The AP said it never got off their regional wire. The 
Times said it wasn’t aware that it ever got out of Spo
kane. But this grew into major dimensions. Cain took 
it to the President. He had forewarned us much earlier, 
and we never got the signal east of the Continental Divide. 
I got it by word of mouth.
W e need regional news, not as the AP feeds it within 
its region, but between regions. W e in Massachusetts 
need to know what’s going on in Montana, and not just 
at election time, as background for a possible upset.
The W est has contributed rugged, colorful newspaper - 
ing. Even violent journalism. Tombstone and all that.
A strong provincial flavor of a regional paper goes 
far to preserve the vital character and individuality of our 
community life. The era of responsible journalism in the 
sense of an obligation to inform the reader began, I sup­
pose, when Ochs took over the New York Times.
The character of a newspaper is the projection of an 
individual. W hen there is continuity of control, as in a 
few of our great papers, this deepens into tradition and 
gains strength.
The New York Times, The Raleigh News and Ob­
server, the Washington Post, the Washington Star, the 
St. Louis Post-Dispatch, the Milwaukee Journal, The 
Providence Journal, the Louisville Courier-Journal, the 
Cowles papers in Des Moines and Minneapolis— these are 
some of the papers that have a heritage of character. They 
have become institutions and are a part of the resources 
of their communities.
# • •
To say that journalism is a profession is simply to say 
that journalists accept their readers as their clients and see 
their responsibility as service to the reader.
The greatest difficulty the modern newspaper has in 
independence is to maintain independence of the dom­
inant business point of view. This is not necessarily the 
advertiser whose views may even give diversity— not often, 
but sometimes. It is rather the natural association of the 
publisher. The press is big business. But we ask more 
of a publisher than of any other employer— that he re­
frain from dominating his property— that he feel the same 
detached sense of responsibility as a trustee of a university. 
That asks a lot, but it is essential. It is what we get in our 
greatest papers. It is the hope of journalism as an insti­
tution to serve America.
The trouble with the business man in control is apt 
to be that the business man is too reluctant to stick his neck 
out, to stand up and be counted, to be a participant and a 
leader on public issues.
# • *
The expanding dimensions and demands of the news 
job are expressed in its vocabulary. "Communication” is 
our modern word to stretch over the widening field. It is
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far too inclusive a word, for it could just as well describe 
teaching or acting. All articles communicate, and all per­
formers. W e need to limit our terms.
Last week on my "backgrounds” program I faced the 
problem of interviewing Robert Oppenheimer. He was in 
Cambridge for a lecture. That was a job.
W hat questions do you ask a scientist who does his 
talking with equations on a blackboard, and who is deal­
ing with issues between physics and philosophy? It was 
a workout. It challenges the theory that the responsibility 
of communication is to interpret the specialist to the lay­
men. Actually, that was what we talked about mostly—  
the chance of doing the job.
This suggests much about the education of the journalist. 
Indeed it suggests too much. It is all too easy to demon­
strate that it is an impossible job to know enough to deal 
with the unpredictable range of each day’s events, for 
those spread over the whole of human activity.
This is more needed for journalism than for almost any 
other calling, because the demands it makes upon the educa­
tional resources of its members are so great. The pace and 
pressure of their work, furthermore, give scant chance to 
fill in gaps to meet the day’s needs. The panorama of 
the day’s assignments is so variable and the pressure of 
deadlines so great that the reporter frequently is flung into 
his assignment with what he has under his hat.
The key and the sequel to the student’s education is that 
he be put on the way to educate himself and to realize that 
education must be continuing while life lasts. This, of 
course, is the essential lesson for the journalist— that all the 
world is his oyster and that he will learn something from 
every new assignment if he can keep alive his interest for 
the quest. He needs to appreciate both the importance and 
the difficulty of independence of mind. For the dom­
inant pressures in his work are apt to discourage it or elim­
inate it. He must assert his independent view boldly and 
maintain it stoutly, once he has honestly reached it on the 
basis of the facts; or any chance of individuality will soon 
be smothered in the easy grooves of whatever is commer­
cially profitable or politically comfortable.
Insurance against cynicism is a priceless asset for the 
journalist, for cynicism is one of the commonest faults of 
his craft. W ho is to steer him to a sure source of values 
that will prove durable under the stress of his trade? Some 
men find philosophy in history, some in literature, some in 
the classics, some in science. Certainty about means can 
be treacherous. One mind’s meat is indigestible to an­
other. But exposure to possible means is the function of 
education. It surrounds its subjects with a set of in­
fluences based on values.
One of the indispensable requirements of education is 
that it make one aware not only of his ignorances but of 
the inevitability of areas of ignorance. He cannot evaluate 
the imminence of calamity from radio-active fallout or 
from a national budget deficit. He cannot appraise the 
degree of responsibility of American propaganda for the 
rising in Hungary. He can’t know whether a plane shot 
down on a mission over Korea or the Bering Sea was or 
was not violating foreign territory. He cannot know 
whether a reactor program is proceeding with sufficient 
progress or whether the national defense needs another 
$900 million worth of airplanes. He can only report the 
claims of the experts or parties at interest in these com­
plex, elusive or indeterminate matters. It is the be­
ginning of wisdom to realize that a senator knows no 
more than he about such imponderables— unless the sen­
ator has been briefed by a scientist armed with the relevant 
data— and to weigh the value of unconfirmable state­
ments according to their evidential probabilities. This is 
by no means satisfactory, but it makes for caution and 
should hold down the incidence of high blood pressure in 
the general public.
In any case, the training of the specialist in journalism 
has been chiefly one of development on the job, according 
to talent and aptitude. This may mean delay for the en­
thusiast in a special field. The man who studied for 
foreign service or national politics must first have basic 
training in reporting in the city room. The literary critic 
or the science fan must first get his reporting legs under 
him. But his chance will come and he will have learned 
the business of telling a story in terms of what people may 
be expected to read.
How does one educate for judgment, to be resourceful, 
to have courage, to withstand pressure, for capacity to sift 
out the sense and the fact from a jungle of claims? How 
can one develop the detachment to deal with facts factually, 
to subdue personal predilections and stick to the evidence—  
to acquire that quality the journalist calls objectivity? Ob­
jectivity, this essential discipline of journalism, is a habit 
of mind, a factor of temperament, almost a trait of char­
acter. These qualities probably are not produced in the 
classroom but are part of the process of growth. W hat we 
should be looking for is a man who will grow on the job. 
W e cannot finally define what we need from the com­
municator, since part of what we need is that he discover for 
us what is outside our reach and that he bring it within 
our ken. A capacity for discovery and interpretation is 
perhaps as close as we can come to it.
For the right man, the rewards of satisfaction are very 
great.
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M O N T A N A ’ S
FIRST
NEWSPAPER
\By D O R O T H Y  M. J O H N S O N
P r o fes so r  D o r o t h y  M. J o h n s o n  is unusually qualified to make this inquiry by her knowl- 
\edge of Montana history as well as her experience as a journalist. She joined the MSU journ- 
I alism staff in 1933 after having worked for two and a half years on the Whitefish (Mont.) Pilot 
I and for 13 years as a book and magazine editor in New York. She has published three short 
I story collections. The title story in her latest book, "The Hanging Tree,” will be made into 
| % movie starring Gary Cooper and Maria Schell. She writes frequently for the nation’s lead- 
I Ing magazines and edits Montana Fourth Estate as secretary-manager of the Montana State Press 
\ Association.
The first newspaper published in Montana was the 
I Montana Post, born August 27, 1864, in Virginia City, 
[died June 11, 1869, in Helena.1 The Post’s claim to this 
I distinction of "first newspaper” has often been questioned, 
I aowever— so often that a study of conflicting claims is 
livorth while.
W hen a group of Montana newspaper owners and ed- 
I itors met in Helena, February 10, 1885, to organize a ter- 
iritorial press association (now Montana State Press Asso- 
| :iation), journalism in Montana already had a 20-year 
I nistory. Many newspapers had been started, and several 
I lad died. The organizers of the Montana Press Associa­
t io n  recognized the need for collecting and recording the
Iiewspaper history of Montana.The association’s first secretary, Jerry Collins, editor and 
Inanager of the River Press, Fort Benton, mailed a form 
i etter to Montana newspapers, asking for information from 
I  vhich such a history could be prepared. About 20 re- 
;ponses were received, and from these and no doubt other 
in a teria l J . R. W ilson, editor of the Dillon Tribune, pre- 
I  Dared a "History of Montana Journalism,” which he read
1  Henry N. Blake, "The First Newspaper of Montana,” Contribu- 
tions to the Historical Society of Montana, Vol. V, 1904. Blake 
• was the second editor of the Post. He succeeded Thomas Dims- 
„ dale, deceased.
at the first annual convention, August 20 and 21, 1885, in 
the Butte Court House.2
Collins explained in his convention report as secretary 
that this project had been undertaken "with a view of lay­
ing accurately the foundation of the future history of the 
Montana Press.” In spite of this laudable intention, the 
history of the earliest Montana newspapers has been con­
fused ever since. This is due partly to minor, unavoidable 
errors in W ilson’s "History,” partly to later misinterpreta­
tions of what he said, and partly to misunderstandings 
of the nature of a newspaper.
Errors have been hallowed by repetition, with the 
result that the Montana Post’s title to the distinction of 
having been Montana’s first newspaper has been clouded 
for many years. The following paragraphs are from W il­
son’s history; bracketed interpolations in italics are by the 
present writer.
2Proceedings of the First Annual Meeting of the Montana Press 
Association, held at Butte, M. T., August 20th and 21st, 1885. 
River Press Publishing Co., Fort Benton, M. T. Montana State 
Press Association has one copy, bound with the Constitution and 
By-Laws and the proceedings of conventions through the 11th, 
1896. No. 7 is missing, and there is no record for either 1891 
(when the seventh annual convention probably took place) or
1892, in which year no convention was held. The eighth was in
1893.
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THE FIRST PRINTING OFFICES IN MONTANA
In compiling a "History of Montana Journ­
alism,” care has been taken to establish the dates 
and the names of the parties who first brought 
printing material outfits of presses and types 
into the territory. It is proper to mention these 
small printing outfits, although no regular edi­
tions of papers were issued by the parties owning 
the same. [This important qualification, no reg­
ular editions, has been overlooked by many stu­
dents of Montana newspaper history who have 
assumed that any printed sheet with news in it 
is a newspaper.|]
In September, 1863, D. W . Tilton, now of 
Butte City, arrived at Virginia City [then in 
Idaho Territory] ,  bringing with him a small 
printing outfit, consisting of a small job press and 
a limited number of fonts of job type. The first 
job was one hundred ball invitations for J . M. 
Castner. The price paid for the hundred invita­
tions was twenty-five dollars in clean gold dust—  
or the moderate sum of twenty-five cents apiece. 
In January, 1864, [this date is probably wrong] 
Ben. R. Dittes, a partner of D. W . Tilton, issued 
a small news sheet at Virginia City. The office 
was in the cellar of the building on the corner 
of Wallace and Jackson streets. Col. Sanders 
[W ilbur Fisk Sanders'] edited the sheet and fur­
nished the news matter, and he is thus entitled 
to the distinction of having performed the first 
editorial work in Montana. W hen the proof had 
been corrected and the form made up for the 
press, John A. Creighton, then a leading merchant 
of Virginia City, came into the office. Creighton 
officiated as printer’s devil on that occasion, and 
furnished six bottles of champagne to enthuse 
with. Dittes, Sanders, Creighton and a printer 
whose name is now forgotten, drank champagne 
toasts to the future of journalism in Montana, 
and then the press was started up and the first 
news sheet struck off.
In Bannack, in 1864, Hon. Francis M. Thomp­
son, now of Greenfield, Mass., had a small print­
ing press and type, which he used for commercial 
purposes. Later on, J . Allen Hosmer printed a 
little sheet called the Beaverhead News, on this 
press. [ I f  Hosmer used this press, it had been 
moved from Bannack to Virginia City. The his­
tory of Montands earliest printing presses is 
even more cloudy than the history of its early 
sheets.] The exact date of issuing the News is 
not obtainable, but it was some time in the sum­
mer of 1864. [This is wrong. It was 1867.]
THE MONTANA POST
The Montana Post was the first newspaper in 
the territory issued as a regular edition. [As a 
regular edition, the key phrase, has been too 
often i g n o r e d On the 27th of August, 1864—  
nearly twenty-one years ago,— John Buchanan, 
publisher and proprietor, issued the first number 
of the Montana Post at Virginia City, in Alder 
Gulch. It was a six-column-to-the-page sheet, 
twenty-one by thirty-one inches in size, and was 
printed on a hand press of the Washington 
pattern. Col. W . F. Sanders wrote the editorial 
matter for the first issue, including the salutatory, 
for Buchanan. The way the Post received its 
name was this— Buchanan requested Col. Sanders 
to name the new paper; Col. Sanders being a 
great admirer of W illiam  Cullen Bryant’s New 
York Evening Post, named the venture the 
Montana Post— and as such it has passed into 
history.
THE EAST BANNACK NEWS LETTER
Three contenders for glory as Montana’s first news­
paper have thus far been mentioned by W ilson: the Mon­
tana Post, the first real newspaper; the "small news 
sheet,” unnamed, edited by Sanders in the Dittes and 
Tilton shop, Virginia City; and Hosmer’s Beaverhead News. 
There is a fourth contender, the East Bannack News Letter, 
published by Francis M. Thompson, whose press at Ban­
nack was mentioned in W ilson’s report.
Douglas C. McMurtrie wrote: "During the winter of 
1863-64 there was issued intermittently a newspaper en­
titled the East Bannack News Letter. Unfortunately no 
copies of this newspaper are known to have survived.3 In a 
later book4 McMurtrie said an issue of the East Bannack 
News Letter was known to have been printed in February, 
1864.
The State Historical Society has a manuscript, author’s 
name not stated, entitled "Early Printing Presses and First 
Printing in Montana Territory.” This quotes Francis M. 
Thompson as saying5 that he had a small hand press sent 
to Bannack in the spring of 1864 "and with it the head 
lines for a news letter. Under this heading I published a 
few numbers giving local news about Bannack with no 
intention of making the publication a permanent affair.”
The lost East Bannack News Letter was not, therefore, a 
newspaper. Thompson did not call it a newspaper and 
he did not intend to continue publishing it.
*The Pioneer Press of Montana, 1932, p. 4 . Reprinted from 
Journalism Quarterly, June, 1932; original title "Pioneer Printing 
in Montana.”
4Montana Imprints, 1864-1880, 1937, p. 10. | ■
BIn “Reminiscences of Four Score Years,” Massachusetts Magazine, 
Vols. 5-8, 1912-1915.
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THE BEAVER HEAD NEWS
J . Allen Hosmer’s publication, The Beaver Head News, 
really was a newspaper. Hosmer sold subscriptions on a 
three-month basis and published it for a few months. But 
this paper did not precede the Montana Post, which began 
August 27, 1864. W ilson had the wrong date for Hos­
mer’s paper— "some time in the summer of 1864.” W hen 
W ilson prepared his material in 1885, no copies of the 
Beaver Head News were known to have survived, but one 
precious copy is now in the State Historical Library. It is 
Vol. 1, No. 3, March 26, 1867— published more than two 
and a half years after the Montana Post began.
The most remarkable thing about the News was the 
youth of its publisher— he was 15 years old. In the same 
year, 1867, he wrote, set and printed the second book pub­
lished in Montana, 12 pages: "A Trip to the States by W ay 
of the Yellowstone and Missouri.”
Hosmer’s 1867 newspaper was published "over George 
L. Shoup’s store, corner of W allace and Jackson Streets, 
Virginia, M .T.” This was within pistol shot of Alder 
Gulch, but for some reason Hosmer used in his title the 
name of the older placer diggings near Bannack. This use 
of "Beaver Head,” which was many miles away, has re­
sulted in confusion between his Virginia City paper and 
Thompson’s earlier news letter, which was printed at 
Bannack.
Hosmer, incidentally, was not the only precocious pub­
lisher in Montana’s territorial days. Lee Travis, also 15, 
started a Daily News Letter in Helena in 1876. His pub­
lication lasted for nearly a year. Travis himself died at 22.6
UNNAMED "NEWS SHEET” EDITED BY SANDERS
W ilson’s "History of Montana Journalism,” quoted 
earlier in this paper, describes a "news sheet” without a 
name, issued "in January, 1864” in the shop of Dittes 
and Tilton, Virginia City, and edited by W ilbur Fisk 
Sanders. In the Proceedings o f the First Annual Meeting 
is a letter written to Jerry Collins, as secretary, by Col. 
Sanders himself, dated August 1 3 ,1885 . The following is a 
postscript to this letter, which arrived too late for W ilson 
to make a correction in his "History” manuscript:
February 17th, 1864, we printed a small sheet 
at Virginia City, giving war news and Indian 
news, and the news of the division by Gov. W al­
lace of the territory of Idaho into three judicial 
districts, and the assignment of Chief Justice 
Sidney Edgerton to the Third District— then in­
cluding all of Montana and Wyoming, I believe.
No second issue is mentioned, nor any intention of con­
tinuing publication. Neither W ilson nor Sanders dignified
"See footnote 2.
this "small sheet” by naming it. It must have had a name; 
if anyone had intended to continue publishing the sheet 
as a newspaper, surely Sanders would have remembered and 
mentioned the name. He remembered the specific date 
and the contents, and someone even remembered the six 
bottles of champagne. One must assume that the issuance 
of this sheet was something of a lark. Printing equipment 
was available, and winter in a gold camp was dismal and 
long. To printers’ type in a shop with a heating stove add 
a small group of talented, educated men with time on their 
hands, and some printed experiment is almost inevitable, 
especially in a community where reading material was 
very scarce and a printing press was a novelty.
One must wonder what local news, if any, was in this 
lost sheet, for this was the Vigilante winter and Sanders 
was a Vigilante. At least 22 murderers and robbers had 
been executed in the few weeks since December 21, when 
Sanders himself had boldly moved, before a tumultuous 
miners’ court, that George Ives be hanged then and there. 
In 1864 the most noteworthy news in Virginia City con­
cerned gold and hangings, but the 1864 news Sanders 
mentioned in 1885 all took place far away.
Sanders had a sense of history. I f  the sheet he edited 
had been intended as a continuing publication, he would 
surely have recognized its significance, and he would have 
passed its name on to posterity in his letter to Jerry Collins 
in 1885.
THE MONTANA POST
Montana’s first newspaper, the Montana Post, was a very 
good one, with scholarly editors and definite editorial poli­
cies. The Post enthusiastically favored the Union side in 
the Civil W ar, as many of its readers certainly did not. 
Locally, it opposed riots ( it  reported tw o), reckless horse­
back riding on the street, public dueling, and the carrying 
of firearms— without, however, bringing any noticeable 
reforms among the sturdily independent residents of Alder 
Gulch. The Post’s editors often editorialized in news 
items. A brief report that the Overland’s messenger ser­
vice to Salt Lake City had been suspended because of road 
agent activity ended with the comment:
W hen will the time of safety come on our 
routes so a man can take his hard earnings home?
If  nothing is done to bring these gents to rope, 
times will be tougher than they were last winter.
According to the Proceedings o f the First Annual Meet­
ing) John Buchanan published the first two issues, then 
sold the paper to D. W . Tilton but edited two more num­
bers for him. About October 1, 1864, Professor Thomas 
J . Dimsdale became the first official editor. He was an 
Englishman who taught a subscription school in Virginia 
City. Dimsdale carried out a project of the utmost im ­
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portance: he wrote the story of Montana’s organized bad 
men, the road agents, and their executioners, the Vigilantes. 
He ran "The Vigilantes of Montana” serially in the Post, 
beginning with Vol. 1, No. 53, August 26, 1865, and 
later the Post published it in a book— the first book pub­
lished in Montana.
Dimsdale died in the spring of 1866. For a short time, 
a Judge Maguire was editor, but the second official editor 
was Captain Henry N. Blake, who served from August 1, 
1866, until January 1, 1867, when he retired to practice 
law. His first fee as attorney, he wrote later,7 was for 
drawing up the articles for a typographical union that 
called a strike in the plant of the Montana Democrat, the 
Post’s competitor in Virginia City. His successor on the 
Post was Capt. James H. Mills.
The Post for a time published both weekly and tri-weekly. 
Its last Virginia City issue was March 28, 1868. Then it 
moved to Helena and April 25 began publishing both daily 
and weekly. Mills went with it.
Just a year later— April 23, 1869— fire destroyed most 
of the Helena business district, without harming the Post 
physically. The management made no immediate effort 
to collect outstanding debts, because businessmen were 
heavily burdened by fire losses, but there was one debt 
that only the manager, U. S. Marshal George Pinney, 
knew about, and he was in the Bast. The sheriff levied an 
attachment, and the last issue of the Montana Post appeared
June 11, 1869. j i
Mills, who was still editor when the Post died, founded 
the New North-West in Deer Lodge the following month. 
Eighteen years later he became the first president of Mon­
tana Press Association but could not attend its first annual 
meeting because his wife was sick.
James H. Mills himself wrote,8 "The Montana Post was 
born August 27, 1864, in Virginia City. It will ever stand 
of record as the pioneer newspaper of Montana.”
7"The First Newspaper of Montana,” see footnote 1.
8Anaconda Standard, September 5, 1899.
Propaganda: WAR AND P E A C E *
by Richard A. Warden
At propagandizing [in V^orld W ar I] , the United States was 
not only successful but too successful. Under George Creel and 
the Allied propagandists before him, an atmosphere had been 
created in which it was impossible to achieve the peace promised 
by President Woodrow Wilson in his Fourteen Points.
Wilson was not, however, the sole victim of the trap which 
had been sprung by Allied propagandists. Ironically, the ultimate 
effect of Allied fabrications was scarcely less damaging to the 
Entente than to Germany, and the Big Four came to Versailles 
caught in their own trap.
Lloyd George, who had been elected on the platform of "making 
Germany pay until the pips squeaked,” admitted Germany’s in­
ability to pay the reparations demanded of her, but could and
•An excerpt from "The War Years 1914-1918 as Viewed by the 
Revisionist,” a paper written in the School of Journalism Senior
Seminar.
would not tell the British electorate. Clemenceau, attacked widely 
in his country for a too moderate approach, did not dare yield 
on the Rhineland occupation issue. Orlando would have accepted 
a more reasonable settlement on the Adriatic question, but political 
forces compelled him to be forceful in his demands.
The sustained propaganda efforts aimed at convicting the enemy 
of inherent brutality stirred up a reservoir of popular feeling 
which made a "Carthaginian peace” inevitable. World opinion 
made a sane peace impossible.
The fact is that both sides had unclean hands. Just as both 
sides ascribed excesses to the enemy, so, too, did both sides commit 
excesses. The Germans, as victors, probably would have displayed 
as much vindictiveness at the peace conference as did the trium­
phant Allies.
The extreme hysteria with which the American people sup­
ported the war, which only a year earlier they had denounced at the 
polls, can only be understood if one understands the power of 
propaganda.
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EFFECTS OF
UNION POWER CENTRALIZATION
ON CONTENT OF
U. S. LABOR PUBLICATIONS
By RI CHARD A. GARVER
D r . R ic h a r d  A. G a r v e r  has long been interested in the study of the American labor press 
and is now writing a book on the subject. He received his B.A. and M.A. degrees in journal­
ism from Indiana University and his Ph.D. in mass communications from the University of 
Wisconsin. He began his journalistic career as a reporter for the Madison (Ind.) Courier and 
was later copy editor for the Wisconsin State Journal. He is now an assistant professor in 
the MSU School o f Journalism.
This study is a content analysis of news and editorial 
material found in a randomly drawn sample of 34 labor 
union newspapers and journals for the year 1956. Its 
purpose is to determine if centralization of power within 
a union has any effects on the content of its publication.
One of the large voids in research on American journ­
alism is that concerned with the "labor press,” those news­
papers and magazines issued by unions as official publica­
tions. Not only is there a dearth of solid research work 
into the operation, content and influence of labor publica­
tions, but data of a purely informational type— the simple 
facts of how many, how large, and how often— are rela­
tively obscure.
The labor press in the United States is extensive enough 
to warrant attention by journalism researchers. W hen one 
considers that there are more than 18 million unionists 
in America today, according to U. S. Bureau of Labor 
Statistics figures, and that the combined circulation of 
labor papers exceeds 20 millions, then the extent and im ­
portance of the labor press take on meaning.1 One worker 
out of every four is a union man, but the importance of 
organized workers extends beyond the simple facts of size. 
These are the people who run the country’s steel mills, mine 
much of the coal, make nearly all of the automobiles, oper-
’Circulation figure cited by Gordon Cole, president of the Inter­
national Labor Press Association, in The Packinghouse Worker, 
Vol. 15, No. 11, December 1956, p. 3.
ate transportation facilities and do most of the building 
and new construction.
These unionized workers, then, form a group crucially 
important in the economic processes of this nation. A con­
siderable amount of this importance, in turn, is reflected 
by the publications of this group, the labor press.
This press is important in itself because ( 1 )  it vigorously 
attempts to mold opinion and channel action of the work­
ers, ( 2 )  it reflects the attitudes and reactions of labor 
leaders, and ( 3 )  it performs an important function of serv­
ing as connecting link between top union officers and a 
widely scattered membership. The union paper, regard­
less of radio and television, still remains the key channel 
for contacting the amorphous mass of individuals which 
constitutes the union today.
RESEARCH METHODOLOGY
This study is a part of a larger research project on the 
nature and function of the labor press.2 The "labor press” 
in the larger project was defined as official publications of 
international unions in the United States, issued from na­
tional union headquarters for membership reading.3 * These
2Richard A. Garver, "The Labor Press: A Study of Selected Union
Publications for 1956,” Ph.D. dissertation, University of W is­
consin, August, 1957.
®This article follows the general practice of designating both na­
tional and international trade unions as "internationals.” The 
latter claim jurisdiction and organize members beyond the con­
tinental boundaries of the United States.
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publications were chosen because international unions today 
form the core of the U. S. Labor movement.4
There are 195 international labor unions in the nation, 
and 163 publish newspapers or journals.5 The 163 unions 
formed the population of the general project, from which 
a sample of 34 unions was randomly drawn, stratified ac­
cording to union size. It was hoped that the publications of 
these 34 unions would, in effect, form a reduced but ac­
curate picture of the total population’s publications. Com­
position of the sample is indicated by Table 1.
TABLE 1
Sample Selection of International Unions
Union Size Number of Sample Percentages
Unions With Size of Total
Publications U.S. Union
Membership
Over 500,000 6 6 33.5
100,000-500,000 34 13 44.0
Under 100,000 123 15 22.5
TOTALS 163 34 100.0
Once the names of 34 unions were drawn, issues of each 
union’s publication were randomly picked at a rate vary­
ing with frequency of publication. Two issues were drawn 
for each quarterly or bi-monthly in the sample, four for 
each monthly, six for semi-monthlies and eight issues per 
weekly. Issues chosen by this publication frequency 
method totaled 152.
Codes for classifying labor press content were formu­
lated. In connection with this present study, the following 
codes were developed:
1. Immediate-Remote Dimension of News
a. international news
b. national
c. state
d. local
2. Attack-Defend Dimension
a. attacks news subject or opposition viewpoint
b. defends news subject or own viewpoint
c. both a and b
d. neutral: neither attacks nor defends
3. Revealed-Concealed Goals
a. explicit statement of goal
b. implicit goal, not directly mentioned.
“Unions can and do organize and operate successfully outside the 
confines of a federation, but the federation is dependent for its 
strength on membership by unions. See Charles Wright Mills, 
The New Men of Power (New York: Harcourt, Brace, 1 9 4 8 ), p.
49 ; Jack Barbash, Labor Unions in Action (New York: Harper &
Bros., 1 9 4 8 ), p. 55; and Harold L. Wilensky, Intellectuals in Labor
Unions (Glencoe: The Free Press, 1 9 5 6 ), p. 4.
“United States Department of Labor, Bureau of Labor Statistics
Bulletin No. 1185, Directory of National and International Labor
Unions in the United States, 1955.
The ability of different coders to agree on classification 
of identical items was tested with use of six students in a 
content analysis seminar.6 Coders were required to make 
102 decisions. Agreement ranged from 84.3 per cent on 
the immediate-remote news dimension to 70.6 per cent on 
judgment of attack-defend items. Additional training, it 
is felt, would have raised agreement even higher.
The coding unit for this study was the complete news 
story, article, column or editorial. Each item was measured 
to the nearest column inch. Headlines, illustrations or cut­
lines were not measured, but these were used to help in 
the coding of a news item. Advertising was not measured.
Three findings of the general study bear on the inves­
tigation of effects that power concentration has on union 
press content, the matter under consideration in this paper. 
They are:
1. Labor press content assumes a defensive attitude. 
Labor papers are prone to justify the actions and goals of 
labor more than they are to attack the opposition.
2. The press of labor makes no secret of labor movement 
goals or objectives. The larger study involved the coding 
of 7,410 goals found in 152 issues, and only 1,804 or 24 
per cent of these goals were coded as implicit or concealed, 
as contrasted to 76 per cent which were explicitly stated.
3. National and local labor news appear equally in union 
publications. Of 6,152 stories coded, 44  per cent dealt 
with topics of national interest and 36 per cent concerned 
local subjects, the difference between the two percentages 
not being statistically significant.7
POWER CENTRALIZATION IN LABOR UNIONS 
Attempts to rate unions according to power centralization 
indices have always been frustrating. Stated another way, 
how can one determine the amount of freedom a union 
local has in conducting its affairs, or how powerful is the 
national headquarters in dictating policy and controlling 
the activities of locals?
Rating has been accomplished, for example, on the basis 
of union constitutions. Such rating has been found to be 
an inadequate guide to the realities of internal union poli­
tical life.8 Other attempts to evaluate power concentration 
in unions or suggested bases for such ratings have included 
rating of the role of the international in discipline cases,9 
interval between regular conventions,10 disbursement of
“The writer wishes to thank Prof. Ralph O. Nafziger, director of 
the University of Wisconsin School of Journalism, whose graduate 
seminar was used in this test.
7T  of .75 =  <  .5 , r ,
“Philip Taft, The Structure and Government of Labor Unions 
(Cambridge: Harvard University Press, 1 9 5 4 ), p. 244.
“Wilensky, op. cit., p. 246. . n
“Joseph Schister, “Trade-Union Government: A Formal Analysis, 
Quarterly Journal of Economics, Vol. 40  (Nov. 1 9 4 5 ), p. 91, and 
Florence Peterson, American Labor Unions (New York: Harper 
& Bros., 1 9 4 5 ), p. 62.
14
16
Montana Journalism Review, Vol. 1 [2015], Iss. 1, Art. 1
https://scholarworks.umt.edu/mjr/vol1/iss1/1
| national treasury funds,11 frequency of elections and refer- 
| endums, 12 and distribution of dues between national head- 
| quarters and locals.13
Because no single factor has been proven satisfactory as 
a reliable indicator of power centralization, an alternate 
[ means of ranking unions was devised with use of a panel 
\ of experts.14 The panel was to include persons both in 
and out of the labor movement who were acquainted with 
i a variety of unions, had built up a background of experience 
with the general labor movement and could rate unions 
according to power centralization as a result of this knowl­
edge and experience.
Six persons were chosen to constitute the panel. They 
are: Merlyn S. Pitzele, senior editor of Business W eek 
magazine, New York City; John Herling, publisher of 
Herling’s Labor Letter, Washington, D.C.; Frank McCallis- 
ter, director of Labor Education Division, Roosevelt Uni- 
1 versity, Chicago; Jack Barbash, AFL-CIO research and 
educational director, Washington, D.C.; George Cavender,
„ president of the Colorado Labor Council, Denver; and Prof. 
Robert Ozanne, director of the University of Wisconsin’s 
School for Workers, Madison, W is.
The panel was to judge each of the unions in the sample 
j  on the basis of high, medium or low power centralization.
[ Power centralization was defined at length in instructions 
i to the panel, with the definition essentially the ability to 
make union policy decisions and back them up with 
; sanctions or force, if necessary.
The panel was able to rate 27 of the 34 unions in the 
sample. Nine unions were rated low, 10 medium and 
eight as having high power centralization.
POWER CENTRALIZATION RATINGS
In compiling the rating for each union, a rating of 
j high centralization was given a value of 1., medium .5, and 
' low centralization 0. The sum of the ratings the panel gave 
a particular union was divided by the number of panel mem­
bers rating that union. At least three of the six on the 
j panel had to rate a union before it was included in the 
results. Unions with computed ratings of .3 or less were 
’ classified as low power centralization, from .31 through .7 
I were classified as medium and over .7 to 1.0 were classi- 
i fied as highly centralized. *1
[ “Mills, op. cit., p. 63.
1* lb id p. 62.
j ''Robert R. Brooks, When Labor Organizes (New Haven: Yale 
f University Press, 1 9 3 7 ), p. 248.
i “The writer wishes to thank Prof. Ralph K. Huitt of the Political 
Science Department, University of Wisconsin, for his suggestions 
on this problem.
I“x* =  21.07 (2  d.f.) =  P <  .001
LBgb Rating
Textile Workers Union of America .75
United Packinghouse Workers of America .75
United Steelworkers of America 1.0
Brotherhood of Railroad Trainmen .83
International Union of Mine, Mill and Smelter Workers L 0  
United Mine Workers of America 1.0
International Ladies’ Garment Workers’ Union .8
National Maritime Union of America 1.0
Medium
International Brotherhood of Teamsters, Chauffeurs,
Warehousemen and Helpers of America .42
United Automobile, Aircraft and Agricultural Implement
Workers of America .56
Retail Clerks International Association .4
Communications Workers of America J
Industrial Union of Marine and Shipbuilding
Workers of America .5
International Union of Electrical, Radio and
Machine Workers .7
Oil, Chemical and Atomic Workers International Union .5
International Longshoremen’s and Warehousemen’s Union .7 
United Cement, Lime and Gypsum Workers International
Union .67
Order of Railway Conductors and Brakemen .67
Low
International Brotherhood of Electrical Workers .1
United Brotherhood of Carpenters and Joiners of America .2 
International Association of Machinists .2
International Association of Fire Fighters .13
American Federation of Teachers .1
Hotel and Restaurant Employees and Bartenders
International Union .25
American Federation of State, County and
Municipal Employees .13
American Newspaper Guild .2
Amalgamated Association of Street, Electrical Railway
and Motor Coach Employees of America .2
LABOR PRESS CONTENT AND POWER CENTRALIZATION
In the general press study, it was found that union papers 
spend more time justifying the labor movement than in 
attacking enemies. W as this true whether the individual 
union was highly centralized with control at the top or 
relatively weak at the top with locals enjoying an in­
creased measure of autonomy?
Editorial material in publications of unions with high 
power centralization was found to stress the offensive and 
attack opposition more than material in papers and journals 
of decentralized unions.
The relationship shown in Table 2 between power cen­
tralization and editorial material which attacks is statistically 
highly significant.15 The more that power is centralized in 
a union, the more the publication of that union tends to 
emphasize the offensive in its editorial tactics and the less 
it uses material of a defensive nature.
TABLE 2
Power Centralization and Labor Press Tactics
Tactics in News Degree of Power Centralization Total
Content High Medium Low Stories
Attacks Subject 152 109 82 343
Defends Subject 509 511 536 1556
totals 661 620 618 1889
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Thus, while the general tendency is toward defense in 
labor press content, power centralization in a union is 
associated with more material of an attacking nature in 
the union’s publication.
A second finding of the general study was that the labor 
press is explicit in statement of its goals. Editorial ma­
terial in publications of unions with high power centrali­
zation, however, was found to present significantly larger 
number of revealed or explicit goals in contrast to material 
contained in publication of unions with less power cen­
tralization.16
The union with high power centralization, as shown in 
Table 3, has a publication which contains more revealed 
goals when compared with total goals, while the union 
with less power centralization has a publication with more 
concealed goals of implicit rather than explicit nature and 
fewer revealed or explicit goals.
TABLE 3
Power Centralization and Nature of Goals
Nature of Degree of Power Centralization Total-
Goals High Medium Low Goals
Revealed 2154 1567 1253 ^ 7 4
Concealed 601 545 484 1630
totals 2755 2112 1737 6604
A final finding of the general study indicated that the 
national and local labor news appear equally in union pub­
lications as determined by a study of the locale of the 
stories.
Again, power centralization in a union generally served 
as a cue that a particular union’s publication ran some­
what counter to the general findings.
Editorial material in journals and newspapers of unions 
with high power centralization proved to be more national 
in locale, while content of low power centralized unions’ 
papers was more localized. The chi square test of signi­
ficance revealed a real association between the amount of 
power centralization in a union and the amount of national 
news in that union’s paper.17 That association is shown 
in Table 4.
TABLE 4
Power Centralization and Locality of News
locality Degree of Power Centralization Total
of News High Medium Low Stories
National Stories 410  419 310 1139
Local Stories 313 329 394 1036
Totals 723 748 704 2175
In other words, the reader of a highly power-centralized 
union paper finds much more national labor news and less 
local material in his publication than the person reading a 
paper from a union of low power centralization.
16X a =  23.02 (2  d.f.) — P <  .001.
17X a =  29.06 (2  d.f.) =  P <  .001.
Su m m a r y  a n d  C o n c l u s io n .
This study of 34 labor publications for 1956 investigated 
the relationship between union power centralization and 
labor press content. A panel of six labor experts rated 27 
of 34 unions according to high, medium and low power 
centralization. The content of these unions’ publications 
then was studied.
High power centralization in a union was found to be 
associated with ( 1 )  content stressing the offensive more,
( 2 )  more explicitly stated labor goals and ( 3 )  predomin­
ance of national over local labor news.
Why are unions with high power centralization more out­
spoken and explicit about their objectives? The answer is 
twofold.
First, these unions can afford to be brasher. They can 
speak out more strongly than decentralized groups because 
leaders in such unions have wider discretion in statement 
of opinions and policies. Secondly, the more centralized 
union may be explicit from necessity. The problem of 
maintaining unity or cohesiveness in the union of today, an 
amorphous organization at best, is acute. Efficient com­
munication of organizational programs and goals to the 
rank and file is absolutely necessary. The message from the 
leaders, via the union publication, must be understood. And 
to be understood, it must be explicit.
The association of power centralization with more na­
tional news content is understandable. Many unions rated 
high are those bargaining on a national or regional basis, 
such as the Steelworkers or United Mine Workers. Other 
unions, such as the Carpenters, with membership as large 
or larger, were rated low. This latter group conducts col­
lective bargaining on essentially a local basis and the news­
paper’s emphasis is on local affairs.
Many writers in the area of American labor feel that the 
trend is toward union power centralization and away from 
power decentralization.18 If labor organizations become 
more "attack-minded” with increased power centralization, 
then one might hypothesize that labor organizations in the . 
future will take the offensive more and that issues between 
labor and its opponents will be ever more heated.
If the printed union publication continues to be the pri­
mary link between national leadership and rank and file, 
then that leadership will need to continue its explicit state­
ment of labor goals and objectives. W ithout this, the ; 
membership understanding of union objectives may de- 
teriorate and, in the long run, weaken the broad base of ! 
support for centralized labor power in the trade union.
“ For comments on increasing union power centralization, see I 
Shister, op. cit., pp. 109-110; Peterson, op. cit., p. 58; Brooks, > 
op. cit., p. 245; Mills, op. cit., pp. 52, 63; Wilensky, op. cit., pp. j 
6, 10; Clyde E. Dankert, Contemporary Unionism (New York: ! 
Prentice-Hall, 1 9 4 8 ), pp. 2, 16; and Joel Seidman, Union Rights 3 
and Union Duties (New York: Harcourt, Brace, 1 9 4 3 ), p. 21. 1
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A Preliminary Survey of
NEWSPAPER WAGES
IN MONTANA
By O LA F J. B U E
A veteran newspaperman and devoted journalism educator, PROFESSOR O l AF J . B u e  has been 
a member o f the Montana journalism staff since 1943. His newspaper experience includes two 
years on the Red Lodge (Mont.) Picket-Journal, four years on the Chicago Daily News and 
three on the Chicago Tribune. He is also noted for his contributions to radio journalism. In 
1943 he was granted a radio internship by the National Association of Broadcasters; in 1932 
he covered the Republican and Democratic National Conventions in Chicago as a member of 
the NBC-TV staff; in 1937 he edited a special issue o f the Journalism Quarterly devoted to 
radio and TV. He was recently re-elected vice-president of the National Council on Radio and 
Television Journalism.
This preliminary survey was undertaken with a view 
to getting a general picture of the wages Montana pub­
lishers are paying professionally trained university gradu­
ates for work in news and advertising.
Questionnaires were mailed to the 15 dailies and 81 
weeklies in Montana1 and to two press associations. The 
questionnaires were accompanied by an explanatory letter; 
it was clearly indicated that the inquiry was being made 
under sponsorship of the School of Journalism of Montana 
State University. Respondents were assured anonymity.
The 98 questionnaires sent out produced 31 responses. 
This is a response of 31.6 per cent. The breakdown for re­
sponses were as follows: *
Dailies Weeklies Press Total 
Assn.
Queried 15 81 2 98
Responded 9 21 1 31
Per cent response 60%  25.9%  50%  31.6%
T h e  F in d in g s
A. Starting Salaries
Eight dailies and ten weeklies and a press association re­
sponded to the question on starting salaries. Nine week-
lies reported that they employ no editorial help. Two pub­
lishers reported that they had no scale and that starting pay
aBased on Montana State Press Association Directory 1957. Morn­
ing and evening publications under same management were 
counted as one.
depended on the person. One publisher who employs no 
fewer than three university journalism school graduates 
reported that it had been so long since he hired a new man 
that he wouldn’t know what to offer him.
The responding weeklies reported editorial wages for 
men from $60 to $90, for women from $25 to $75. One 
publisher reported payment at 8 cents a column inch; an­
other indicated a starting rate of $1 an hour; no effort was 
made to project these into any kind of weekly wage.
On the advertising side, the weeklies reported starting 
wages ranging from straight, unspecified commission to 
$80 a week. One reported a starting wage of $1 an hour; 
another offers $50 a week plus 10 per cent commission on 
advertising and job work sold. Wages offered women were 
as much as $15 a week lower than those offered men.
Among the eight dailies which indicated starting wages 
there was a little greater uniformity. For men on the edi­
torial side wages ranged from $65 to $72, for women from 
$45 to $72. No attempt was made to project to a weekly 
basis the dollar-an-hour starter reported by one publisher.
On the advertising side the dailies reported starting wages 
that ranged from $50 to $75 for men, from $50 to $72 for 
women.
One weekly reported much the highest acknowledged 
wage rate in the state: $90 to start, $125 a week after three 
years. Only one other, that also a weekly, acknowledged 
as much as $90 a week to start.
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The following table indicates the frequency at various As of the date of this inquiry the scale of the American
arbitrary levels: Newspaper Guild in Great Falls was as follows:2 *14 *28
TABLE 1*
Starting W age: Frequency at Various Levels
DAILIES WEEKLIES
Editorial Advertising Editorial Advertising
wo- wo- wo- wo­
men men men men men men men men
$1 an hour 1 1  1 1 1 1
$25 a week 1
$45-149 1
$50-$55 1 2 2 1 1 
$56-$60 2 1 
$61-$71 5 1 3  1
$71-$80 2 1 1 1 1 2 
$81-$90 2 1
B. Wages After Three Years
Six dailies and twelve weeklies responded to the question 
on wages for employees with three or more years of ex­
perience. The lowest figure reported for this kind of work 
was $50 a week for editorial work on a weekly. (This is ex­
clusive of the publisher who operates with stringers at 8 
cents an inch.) The next lowest figure reported was $57.50 
for a woman in advertising. Similar experience on the edi­
torial side of the same daily commands $60 for women.
The figures ranged upward to $125 for a man on the 
editorial side of one weekly. The same paper acknowledged 
$100 a week for experienced male advertising help. Of 
18 respondents to this question nine reported scales of 
from $90 to $100. Wages offered for work in advertising 
were approximately the same as those offered for editorial 
work. It is probable the figures cited for experienced help 
are somewhat low. These figures (See Table 2 )  do not 
take into account the overtime paid in some places, bonuses 
or fringe benefits which accrue, if at all, with years of ser­
vice.
TABLE 2
W ages After Three Y ears
DAILIES WEEKLIES
Editorial Advertising Editorial Advertising
$45-49
$50-55
$56-60
$61-70
$71-80
$81-90
$91-100
$101-110
$ 111-120
$ 121-130
wo- wo- wo- wo­
men men men men men men men men
1
2 2
1
2 1
1 1 3  1 1
2 1 1 1 5  2 1
1 1 1
1
2Based on responses of eight dailies and ten weeklies. It should be 
noted that not every respondent answered in all of the eight cate­
gories.
8List includes one press association.
•Weekly guarantee plus 10 per cent commission on advertising and 
job work.
Editorial Advertising
To start § 66.09
After one year $ 71.87 71.87
After two years 79*64 79.64
After three years 90.08 90.08
After four years 101.40 101.40
After five years 112.59 112.59
C. Workers Employed in a 12-month period
The responding 21 weeklies hired 13 persons in the 12 
months prior to November 1, 1958, the nine reporting 
dailies hired 17 during the same period. Of the 13 hired 
by the weeklies only three were listed as advertising help; 
of the 17 hired by the dailies only six were listed as adver­
tising help. Of the 30 hired, 11 were women.
Of the 13 hired by weeklies, 5 had high school educa­
tion, 5 had some college, and 1 was a college graduate. One 
man was reported hired at $95 a week, but his employer 
reported his educational background as "unknown.”
Of the 17 hired by the responding dailies, 4  had high 
school education, 5 had some college, and 8 were college 
graduates. Of these eight, four were journalism school 
graduates.
One daily reported employment of a high school gradu­
ate and a college graduate at the same beginning figure; 
another, whatever the significance, reported employment of 
a college graduate at a figure lower than that paid for a 
person with some college.
Wages offered women workers are with only a few ex­
ceptions considerably lower than the wages offered for men. 
This is true for weeklies as well as for most dailies. (M on­
tana’s Guild papers provide a notable exception.) The 
discrimination in favor of men appears at the early levels 
of experience. There is the merest hint that the differen­
tial declines with experience.
So far as professionally trained university graduates are 
concerned, responding Montana publishers are paying them 
from $40 to $90 to start. For persons with three years of 
experience the scale ranges from $75 to $125. Unspecified 
adjustments were indicated for those with previous experi­
ence or unusual ability.
D. Comparison of Newspaper Wages with Those of Other 
Occupations
It is difficult to state, even in arbitrary terms, whether 
or not publishers are paying adequate wages for their edi­
torial and advertising help. But a comparison of news­
paper wages with other weekly wages is interesting.
In Great Falls, for instance, the American Newspaper 
Guild’s contract calls for $71.87 after one year of experi-
Tigures supplied by Great Falls Chapter of the American News­
paper Guild.
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■nee and a top figure of $112.59 after five years. The fol­
lowing are some of the other weekly wages in the same 
j:ity:5
Electricians $140
Plumbers $134
TV Repairmen $125
Tire re-capper $125
Carpenters $ 124
Fuller Brush Man $120 plus commission
Painters $123 (4 0  hours)
Garbage men $110
Assuming a 40-hour week, the American Newspaper 
[ juild contract in Great Falls calls for a top rate (after five 
ears) of $2.80 an hour.
In Missoula the rate of wages in the building trades as of 
anuary 1 ,1958  was as follows:6
Hour
Bricklayer $3.75
Stone cutters 3.75
Tile layers 3.75
Plasterers 3.50
Plumbers 3.40
(plus ten cent vacation)
Shovel operators 3.32
Painters ( spray) 3.31%
Electrical workers 3.25
Iron workers 3.12
Carpenters 3.05
Roofer (composition) 3.05
Lather 3.00
It is to be noted that none of the above-mentioned work- 
rs receives an hourly wage of less than $3.00.
Perhaps it is not fair to compare newspaper wages 
vith those of skilled workers or those of the building 
nd construction trades alone. A recent survey con- 
lucted by Northwesten University reveals that average 
tarting salaries for college men as reported by 205 
ompanies of various kinds for 1958 ranged from $408 to 
;468.7 The higher figure went to engineers, the lower to 
jeneral business trainees. The survey covered assorted 
nanufacturing, engineering, sales accounting and assorted 
businesses. No newspapers were included.
The same survey found that starting pay for college 
■ vomen ranged from $296 for clerical work to $451 in en­
gineering. Secretarial work averaged $312 to start; chemis- 
j  ry $421; scientific research $420; accounting $ 3 6 l; home 
economics $355.
Pi. Comments by Publishers
Publishers in the survey were invited to comment. Not 
) 11 the comments, interesting as they are, can be reported 
f tere, because the publishers were promised that their iden­
tity would not be revealed.
If bid.
r Figures supplied by Building and Construction Trades Council of 
[ Missoula, Montana
(Frank S. Endicott, Trends in the Employment of College and Uni­
versity Graduates in Business and Industry in 1958. (Evanston, 
I ’ll., Northwestern University, 1 9 5 8 ).
One gets a general impression after reading the comments 
that most publishers are reluctant to have a set pay scale 
or any particular formula for raises. The following com­
ments by one publisher are typical of this feeling:
No set scale for men or women. Started one 
man in editorial department last June at $70 and 
gave him one raise to $95. I don’t feel that arbi­
trary figures should be set to force an employer 
to give raises at stipulated times and amounts. To 
me it destroys the incentive to produce. I feel 
that raises should be earned on merit and I feel 
that it is the employer’s right to determine 
whether a raise is merited.
It appears that not nearly all Montana papers employ 
editorial help. Some publishers indicate that they haven’t 
hired any editorial help for a long time. There are others 
whose problems are mainly mechanical. One publisher 
said, "W hat we would like to see in Montana is a school of 
printing.”
Another said, ” . . .  I have held to the conviction that 
the folks in the front office who get the business which 
makes it possible to have jobs for those in the backshop 
are just as entitled to equal pay as the unionized mechani­
cal workers.”
Apparently quite a few publishers need only part-time 
help and are not ready to hire college-trained journalists. 
Remarked one publisher: "A high school senior girl—  
after school, and a capable lady, wife of a local teacher, do 
a good job.”
C o n c l u s io n
It would be unwise to make hasty conclusions on the 
basis of this preliminary survey. Perhaps only a few gen­
eral observations can be made here.
( 1 )  There does not seem to be a noticeable salary pat­
tern among Montana newspapers. Perhaps this can be ex­
plained partly by the fact that this survey has included 
newspapers of various circulations ranging from weeklies 
with a few hundred circulation to dailies covering fairly 
large territories.
( 2 )  The going rate for college-trained journalists ap­
pears to be below the rate of craftsmen. The differential 
may not be so large on an annual basis as it appears on an 
hourly or weekly basis.
( 3 )  Not nearly all Montana papers in this survey employ 
editorial help. Perhaps further studies could establish the 
approximate employment potential of the larger operations.
( 4 )  No study of this kind can be complete without re­
lation to the practice in other states. Perhaps a careful 
study of where Montana journalism graduates have gone 
might be helpful.
( 5 )  Labor turnover appears to be low.
( 6 )  There appears to be need for further study of what 
publishers want, what they are willing to pay for.
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RADIO PROPAGANDA
IN
COMMUNIST CHINA
By F R E D E R I C K  T . C .  Y U
D r . F r ed er ic k  T . C. Y u , the editor of this journal, joined the Montana journalism staff in • 
1933. He has taught at the State University of Iowa, University of Southern California and , 
Stetson University. He has done editorial writing, reporting and copyreading on the Spring- 1 
field (Ohio) News-Sun and was a copy editor on the World Desk of the Washington Post and 
Times Herald. Recently he has been awarded a post-doctoral International Relations Fellow­
ship by the Ford Foundation for the 1958-39 academic year to do advanced work in interna­
tional communication and public opinion research at Harvard University and the M .l .T .  Cen- , 
ter for International Studies.
Ever since the Communists seized the Chinese mainland 
in 1949, they have shrewdly and vigorously utilized radio 
as an important weapon of propaganda to facilitate their 
control of the nation. More recently, they have staked rich 
claims on the use of this medium for purposes of propa­
ganda, agitation and organization among the huge masses 
of peasants and workers.
This study does not pretend to examine the entire broad­
casting system under the Peking regime.1 It seeks only to 
gain a general picture of the recent performance of Peking’s 
radio propaganda and to obtain some preliminary insight 
into the policies, methods and operation of the so-called 
"radio-receiving networks” in that country.* 2
Those who are familiar only with the radio system in the 
United States will find it difficult to understand how radio 
can be used as a medium of mass communication in China 
where both transmitting and receiving facilities are few
Tor a content-analysis study of Chinese Communist broadcasts, see 
the author’s A Brief Report on the Home Service Broadcasts of the 
Central People’s Broadcasting Station in Peking, 1952 (mimeo­
graphed), on file at the University of Southern California.
T or a discussion on the early organizational aspects of the Chinese 
Communist broadcasting system, see the author’s The Propaganda 
Machine in Communist China (Lackland Air Force Base, Texas:
Air Force Personnel and Training Research Center, 1 9 5 5 ), pp.
38-9. See also Frederick W . Houn, "Radio Broadcasting and
Propaganda in Communist China,” Journalism Quarterly, sum­
mer, 1957, pp. 367-377.
and inadequate. For instance, in June, 1950, shortly aftej:* 
the Peking regime was established, an official announce I 
ment reported only 83 radio stations in the country includ jl 
ing 51 government-owned stations and 32 privately-ownec I  
stations. Twenty-two of the latter were in Shanghai.3 A if 
about the same time, only 1,000,000 to 1,100,000 "service I  
able receiving sets” were reported and most of them wer< I  
available in big cities like Shanghai, Canton, Nanking an<l 
Hankow.4 Although the Communists have undoubted! I  
been trying their best to improve their broadcasting sy sl 
tern, an announcement in 1956 still could boast of onl ■ 
1,500,000 regular radio receiving sets for a population c l  
600,000,000.5
The Communists were not unaware of the serious pro! I  
lem of insufficient radio facilities and the limitations o f l  
the resources available for developing radio broadcasting* 
Nevertheless, the technical handicap did not prevent therfl 
from making radio a major propaganda weapon. They ha\ ■  
tried to remedy the situation by developing what is know ■
as kuang po shu ying wang or radio-receiving networks. 
_________
“According to a report made by Kuo Mo-jo before the Politic I  
Consultative Conference on June 17, 1950. Ta Kung Pao (C l■  
nese-language newspaper in Shanghai), June 21, 1950.
4Mei Tso, "The Chinese People’s Broadcasting System,” Culture at ■  
Education in New China, (Peking: Foreign Languages Press, u ■  
dated), p. 50.
6Radio Listener, No. 7 (January, 1 9 5 6 ), pp. 8-9-
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There are two distinctive features of these networks. The 
I irst is the technical aspect of the system, which is built on 
Ivhat the Communists call yu hsien kuang po or "line broad­
casting.” It is not, strictly speaking, a broadcasting sys- 
| em, but a system of point-to-point radio communication 
I vith dissemination of selected programming at the point of 
deception by means of wired loudspeakers. This is known 
I is the "radio-diffusion exchange” system in the Soviet 
[ jn io n 6 or "community listening” in some other countries.
The operation of this system is extremely simple. Listen­
ers hear programs over wired speakers, which are similar 
I o those of a public-address system. The loudspeakers are 
generally located in dormitories, communal dwellings, and 
I n public places such as recreation halls, town halls and vil- 
I age centers. An operator, known as a monitor in Communist 
iZhina, can connect this speaker system with a radio receiver, 
l eceiving either local or national programs. At any time, 
lie  may interrupt either type of broadcast-relay to make 
[lirect statements, in the form of announcements or "cul- 
I ural” and "educational” material designed especially for 
p is  audience. The system consists primarily of a trans- 
[ ormer, a loudspeaker, a switch, and a volume control.
Another striking feature of this system is what the Com- 
[nunists call "collective listening.” Most of the listeners 
| inder this system are workers in factories and mines, peas- 
I ints on farms, and people of low cultural standard in cities. 
I They are "organized” and "mobilized” to form "radio-listen- 
I ng groups.” Trained monitors are located throughout the 
I :ountry to make certain that the daily messages from Peking 
I ind their way to the masses of people. They also see to it 
| hat certain messages that require serious attention of the 
[ mdience are discussed and understood in the "political study 
I groups.”
DEVELOPMENT OF RADIO-RECEIVING NETWORKS
A discussion of the development of radio-receiving net- 
Ivorks in Communist China cannot be considered adequate 
| vithout some indication of the function of radio or other 
I nedia of mass communication in a Communist society.7
One should always keep in mind that the whole course 
I )f the Chinese Communist revolution is a "class struggle,” 
I >r as the Communists choose to say, a "political warfare.” 
I\ ll media of mass communication and means of human 
[expression are considered merely weapons of this peculiar 
Itruggle or warfare. Lu Ting-yi, director of the Chinese
ft For a detailed discussion on the radio-diffusion exchanges in Soviet 
I Russia, read Alex Inkeles, Public Opinion in Soviet Russia (Cam- 
I bridge: Harvard University Press, 1 9 5 0 ), pp. 225-286. The same 
■ system is developed in other Communist countries. In Commu- 
I nist-ruled Poland, for instance, "wired radio” is becoming in- 
I creasingly important. See Robert C. Sorensen and Leszek L.
I  Meyer, "Local Uses of Wired Radio in Communist-Ruled Poland," 
\ Journalism Quarterly, Summer, 1955, pp. 343-348.
[F o r  a general discussion on Chinese Communist propaganda, see 
I  the author’s "Propaganda in Red China,” Journalism Quarterly, 
I  Summer, 1953, pp. 354-364.
Communist Party’s Department of Propaganda, says bluntly: 
"Journalism is an instrument of class struggle.”* I8 Walter A. 
Cole, the editor of Reuters, who recently returned to London 
after a visit to Communist China, quoted the head of the 
journalism department of Peking University as saying es­
sentially the same thing:
In the W est the conception of journalism is 
that merely of a medium of mass communication 
of ideas. In our conception press and news work 
generally is part of the political struggle in the 
class society.9
This interpretation is, of course, no invention of the 
Chinese Communists, because it follows exactly the theor­
ies of Marxism-Leninism. One is reminded here of the 
familiar slogan of Lenin: "A newspaper is not only a col­
lective propagandist and collective agitator; it is also a 
collective organizer.”10 * W hile it is probably true that radio 
in Communist China is not yet as important an instrument 
of propaganda as the newspaper, there is no doubt that 
both media are used to achieve the same political objective.
The fact that radio is destined to play the role of a prop­
agandist, agitator and organizer in Communist China more 
or less determines the pattern of its development and op­
eration. Almost immediately after the Communists con­
quered the mainland, it was made clear in an important 
government document that "the work of broadcasting must 
be developed.”11
Only a few months after the Peking regime was estab­
lished, a number of directives of the Central People’s Gov­
ernment and the Chinese Communist Party were issued to 
give concrete instructions on the development of broadcast­
ing in the nation.
In April, 1950, the Press Association’s Bureau of Broad­
casting, which supervised broadcasting at that time, issued 
the "Decisions Regarding the Establishment of Radio-Re­
ceiving Networks.”12 According to this document, all gov­
ernment agencies, units of the People’s Liberation Army and 
mass organizations were asked to do their best to install 
transmitting stations and wired loudspeakers and to train 
monitors.
The emphasis at this time was on the training of moni­
tors. The principal duty of monitors is to mobilize listen­
ers in factories, villages, schools, institutions, or even streets.
8 According to an Associated Press dispatch from Hong Kong, dated 
October 10, 1957. Chinese World (San Francisco) October 11, 
1957.
6New York Times, February 27, 1958, p. 7.
10Vladimir Ilyich Lenin, Collected Works (London: Martin Law­
rence, Ltd., 1927) p. 114.
uArticle 49  of the Common Program of the Chinese People’s Con­
sultative Conference.
12Tso Yung, "Broadcasting in China,” People’s China, No. 22  
(1 9 5 3 ) ,  November 16, 1953, p. 29.
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It is their job to pick up the daily news, comments, and 
central and local government directives and distribute them 
to the local institutions or groups in the form of small-size 
newspapers, mimeographed sheets, blackboard newspapers, 
wall newspapers, or group meetings in which the monitors 
make their report.
How successfully the project was carried out in 1950 is 
not clearly known, although the Communist press during the 
period frequently reported various kinds of "accomplish­
ments.” The receiving network in the Southwest, for in­
stance, is in an area where communications and press facili­
ties are generally poor and the rate of illiteracy is compara­
tively high. According to an official release, in the five 
provinces in this area, there were 259 receiving stations (not 
including those in the cities of Chengtu and Kweiyang). 
In the district of north Szechuan alone, the Communists re­
ported 40 such stations, of which 12 published mimeo­
graphed newspapers and 23 operated blackboard news­
papers. It was estimated that the moniters were able to mo­
bilize a daily audience of more than 1,200,000 persons in 
the area.13
On September 12, 1951, another important directive was 
released by the Communist government. This was the "D e­
cision Regarding the Establishment of Radio Broadcasting 
and Receiving Networks in all Factories, Mines and Enter- 
pries in the Country,” promulgated by the Press Admini­
stration and the All-China Federation of Labor. The major 
points follow:14
( 1 )  In all publicly-run factories, mines, and 
enterprises where there are 300 or more workers 
or staff members and where no wired speakers 
have been set up, the labor unions in the unit 
should cooperate with related administrative units 
to plan for the setting up of such a system. In 
those units where radio equipment is available, 
effort should be made for further development 
to make the full use of the service.
( 2 )  In the dormitories of all factories, mines 
and enterprises, the administrative staff members, 
union officers, and representatives of workers’ 
families should work together to organize radio­
receiving groups so that all workers and their 
families can constantly receive political and cul­
tural education. If conditions permit, wired 
speakers must be provided.
( 3 ) In those organizations where wired speak­
ers are available, the main tasks are as follows: 
to organize various kinds of programs in har­
mony with the production, learning, and cultural-
“Mei Tso, op.cit. pp. 49-53.
"Jen Min Jih Pao (People’s Daily, Peking), September 12, 1951.
(This is the official mouthpiece of the Chinese Communist
Party.)
recreational activities of the organization; to com­
plete the specially assigned tasks of the higher ad­
ministrative authorities; and to relay programs 
concerning working people from the People’s 
Broadcasting Station.
( 4 )  All radio-receiving stations in factories, 
mines, and enterprises must make periodic re­
ports on their situations (such as the organiza­
tional structure of wired broadcasts and radio- 
receiving stations, responsible personnel, equip­
ment, size of audience, etc.), and plans to the 
All-China Federation of Labor, Radio Broadcast­
ing Bureau of the Press Administration, and the 
local people’s broadcasting stations.
( 5 )  All labor unions in factories, mines, and 
enterprises must consider radio-receiving and 
broadcasting as the major task of the departments 
handling cultural and educational affairs. They 
should constantly direct such activities and make 
full use of broadcasts to push forward the pro­
grams of production, to organize current affairs 
study groups, and to develop all political, educa­
tional, and cultural activities.
Between 1951 and 1954 the Communists concentrated 
on the development of radio-relay stations and collective 
listening in factories, mines, enterprises and the army, al­
though sporadic reports were made from time to time 
about broadcasting work in rural areas. The reason for 
this is easy to understand. Since most industries are in 
large cities where radio facilities are more readily available 
than in rural areas, it was only logical for the Communists 
to start with whatever equipment was at their command.
In 1955, however, Peking began to turn its attention to 
the development of broadcasting in rural areas. On July 
30, 1955, the National Conference of People’s Represen­
tatives voted that "by 1957 there should be 30,000 radio 
broadcasting and relay stations in the cities and villages.”15 
It was also decided that radio broadcasting for the areas of 
national minority groups should be developed.16
In December, 1955, the Third National Conference on 
Broadcasting W ork was held in Peking to map plans for 
the "development of more than 900 line broadcasting sta­
tions in the country in 1956, with a total of from 450,000 
to 500,000 wired loudspeakers, 80 per cent of which will 
be installed in the rural areas.”17 The official Communist 
news agency further reported:
16Chung Hua Jen Min Kung Ho Kuo Fa Tsan Kuo Min Chingchi T/ 
J K’e Wu Nien Chi Hua (The First Five Year Plan of Develop­
ing People's Economy of the Chinese People's Republic), (Peking: 
Jen Min Publishing Co., 1 9 5 5 ), p. 140.
"Ibid. p. 143.
17New China News Agency Dispatch, December 24, 1956; reported 
in the Survey of China Mainland Press, No. 1204, (January 10, 
1 9 5 6 ), published by the American Consulate General in Hong 
Kong.
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By the end of 1957, there will be more than 
1,800 broadcasting (relay) stations in the rural 
areas throughout the country, with 1,360,000 
loudspeakers. In some provinces the situation will 
be reached where broadcasts will reach every tsun 
(village) and every cooperative. By 1962, there 
will be more than 5,400 line broadcasting stations 
in the rural areas of the whole country, with 
6,700,000 loudspeakers.18
The policy for the construction of the rural broadcasting 
network as set out by the Third National Conference on 
Broadcasting W ork, calls for: "Reliance on the masses; 
utilization of existing equipment; development by stages 
and gradual regularization of the network; first reaching the 
villages and the cooperatives, and later the homes of the 
peasants.”19
To persons not familiar with the Chinese language or the 
Communist expressions, the policy needs some explanation.
"Reliance on the masses” actually means that the masses 
of peasants are supposed to contribute actively to the de­
velopment of the project. To quote the Communists them­
selves, "reliance on the masses not only refers to the ques­
tion of the construction cost, but after the broadcasting 
network has been built, the masses must further be relied 
upon for inspection, repairs, maintenance and manage­
ment.”20
"Utilization of existing equipment,” according to the 
Communists, "is in keeping with the practice of thrift and 
practicability, the promotion of the spirit of economy.”21 
In practice, this means utilization of existing telephone 
posts, cables and buildings for stations.
"Development by stages,” the Communists cautiously 
point out, "does not mean the spreading over many quarters 
or years the work which can be accomplished within a 
single quarter or a single year.”* 23 In other words, the 
Communists are not allowing those who are responsible 
for the construction project to have much of a chance to 
idle.
One can readily see that in launching such a gigantic 
project, the Communists are not investing heavily finan­
cially. The people are carrying the major burden.
Perhaps it should be pointed out here that the develop­
ment of broadcasting in rural areas since 1955 is no simple 
coincidence. During this period, promotion of "agricul­
tural cooperatives” was in full swing throughout the nation. 
There were other "cultural” and "educational” projects that
“Lot. cit.
19 Kuang Min ]ih Pao ( Kuang Min Daily News, Peking), March 27, 
1956. Translated and reported in the Survey of China Mainland 
Press, op. cit. No. 1271, April 19, 1956. 
xLoc. cit. 
nLoc. cit.
™Loc. cit.
were either introduced or intensified for peasants. Needless 
to say, the Communists needed radio as an extended arm 
of the government and the Party to transmit the messages 
of Peking to the peasants and to facilitate various tasks of 
the Party. The official Jen Min Jih  Pao, which is the equiv­
alent of Pravda in China, clearly stated in an editorial:
The line broadcasting system is regularly used 
for the political and cultural education of the 
peasants, the improvement of mass political work 
in the rural areas, the promotion of the political 
and production enthusiasm of the peasants, the 
extension of advanced experiences in agricultural 
production, and the enlivenment of the cultural 
life in the rural areas. The rural broadcasting net­
work also plays a marked role in the forecasting of 
weather conditions for the protection of agricul­
tural production.23
Up-to-date information regarding wired radio in rural 
areas in the entire nation is lacking, although the Commu­
nists frequently report the accomplishments of a "model” 
area and sometimes single out certain areas for criticism.
One of these "model” examples of the success in the de­
velopment of radio-receiving stations is Chiu Tai, a town 
in the province of Kirin. According to the People’s Daily, 
the project was formally started in the town on April 1, 
1952. In January, 1956, more than 90 per cent of the 
area was served by the radio-receiving network, consisting 
of two 500-watt transmitters, one 250-watt transmitter, 
2,100 /z24 of cable, 876 wired loudspeakers in the town and 
180 loudspeakers in surrounding areas. About 2,000 wired 
loudspeakers were to be installed in the spring of 1956, 
another 3,500 loudspeakers before the end of 1956, and 
3,500 more in 1957.25
In another issue of the People’s Daily, it was reported 
that the province of K irin was to have 80,000 wired loud­
speakers by 1957.26
The above-mentioned stories of success, even if one 
does not question their authenticity, should not lead to the 
conclusion that the Communist radio propaganda in the 
whole country is flawless. A long article in the Kuang 
Min Jih  Pao complained in March, 1956: "During the 
few months since the undertaking of the development of the 
rural broadcasting network . . .  a good job has not been 
done in all areas, and in some localities many problems 
exist.”27 The following are among some of the "problems” 
presented:
“ Editorial, Jen Min Jih Pao (People’s Daily, Peking,) December
12, 1955.
2*Li is a Chinese measure of distance, equal to about one-third mile.
25Jen Min Jih Pao (People’s Daily, Peking), January 4, 1956.
™Ibid. January 6 , 1956.
27Kuang Min Jih Pao (Kuang Min Daily, Peking), March 27, 
1956.
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Some comrades fail to have a full understanding 
of the importance of reliance on the activeness of 
the masses, . . . and there are reported instances 
of forced allocation of quotas.
In some hsien, every cooperative in the area 
was called upon to pay its share of the contribu­
tions to such costs, with the result that after the 
payment was made, the loudspeakers were not 
installed and there was great dissatisfaction among 
the masses.
In some areas the branch wires reaching the 
cooperatives are simply tapped on the telephone 
wires. In some areas, most of the poles erected 
have already been blown down.
LOCAL PROGRAM CONTENT
A comprehensive and critical analysis of the content of 
the local programs would require a study several times the 
length of this one. However, some features of the con­
tent can be described.
A. Locally-Originated Programs:
( 1 )  Early in the development of radio-receiving net­
works most relay stations paid most attention to transmitting 
programs of the Central People’s Broadcasting station in 
Peking or those of regional or provincial stations. At 
least, this was the policy of the propaganda officials re­
sponsible for the above-mentioned radio-receiving networks 
in Chiu Tai in the province of Kirin. Their slogan: "To 
rebroadcast is the major task; to originate program locally 
is a secondary duty.”28
( 2 )  However, in the Fourth National Conference of 
Broadcasters held in July, 1956, in Peking, it was decided 
that "while to relay certain programs of the Central People’s 
Broadcasting Station at specified hours is necessary, a more 
important task should be to strive to improve locally-origi­
nated programs.”29
( 3 )  A review of the news stories and editorials in the 
Communist press reveals that the main purposes of radio­
receiving networks in rural areas are: to promote higher 
productivity; to inform listeners on important current af­
fairs; to explain important policies of the Party and the 
government; to report new scientific methods in agricul­
ture; to fight against old, traditional and superstitious be­
liefs; to assist listeners in their political studies; to organize 
or mobilize them for specific tasks of the Party or govern­
ment; and to publicize "cultural” activities. In rural areas, 
"cultural” activities mean mainly projects of mass educa­
tion.
The following policy on locally-originated programs by 
the propaganda authorities in Chiu Tai in Kirin is typical 
of the types of programs in rural broadcasting:
36Jen Min Jih Pao (People’s Daily, Peking), January 4, 1956. 
"Ibid. August 18 ,1956 .
The major content of locally-originated pro­
grams should be: To publicize and promote agri­
cultural cooperatives, to constantly stimulate the 
enthusiasm for labor among peasants; to agitate 
for high agricultural production, and to satisfy the 
peasants’ demands for cultural life. All these 
should be done by making use of "model” or 
"progressive” activists and introducing their "pro­
gressive experience.”30
The following are samples of specific programs: "Experi­
ence of Setting Up an Agricultural Co-op,” "Village Corres­
pondents,” "Program in Ideology,” "Reports on Production 
and Experience in Villages,” "How Agricultural Mutual- 
Aid Teams Challenge Each Other in Production Races,” 
"Directives, Announcements and Comments on Production 
Races,” "Local Drama,” and "Folk Music.”* 81
B. Relays or Rebroadcasts:
Needless to say, programs originated by the Central 
People’s Broadcasting Station in Peking or regional and 
provincial stations form an important part of the programs 
of the radio-receiving networks. How much or what 
specific types of such programs are available for the audi­
ence of wired radio cannot be exactly determined, although 
it is known that the Peking Station has specific programs 
designed for and beamed to workers in factories, peasants 
in villages, or soldiers in the army.
The Peking Station is, of course, the nerve center of 
radio propaganda. Many of its programs, especially the 
newscasts, commentaries, and special talks, are picked up by 
other government stations for rebroadcast.
The central theme of propaganda over the Home Service 
of the Peking Station is indeed simple enough in its essen­
tials: work harder, produce more, donate more, love Russia 
and her satellites, hate American and all other defined ene­
mies within and without, trust the Party, and have faith in 
a bright future. In all its simplicity this theme is repeated 
endlessly in a thousand ways over the air but always in a 
decisive, demanding and convincing tone. This theme is 
present in practically every program over the air, even in 
the music and children and youth programs.32
In 1951 the output of political propaganda on the Home 
Service of the Peking Station in terms of news, commen­
taries, press reviews, news dictations, political talks and 
"cultural” programs occupied more than 70 per cent of the 
program schedule.33 Essentially the same could be said of 
the programs of the East China People’s Broadcasting Sta­
tion in Shanghai.34 In 1955, however, a Communist maga-
30Jen Min Jih Pao (People’s Daily, Peking), January 4, 1956.
81hoc. cit.
“ Yu, A Brief Report on the Home Service Broadcasts of the Central 
People’s Broadcasting Station in Peking, op. cit. p. 35.
"Ibid. p. 8.
"Ibid. p. 9.
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|:ine reported that news and political broadcasts of the Cen- 
I ral People’s Broadcasting Station was reduced to about 30 
|>er cent of the total broadcasting time and that musical, 
literary, dramatic, cultural and scientific programs occu­
pied about 60 per cent of the total time.35
r ,  News Dictations:
One special service provided by the Central People’s 
[ 3roadcasting Station for radio-receiving networks and 
I propagandists” all over the nation is the program of news 
I lictations.36 In Chinese this program is known as "cbi lu 
i'jsin wen” which literally means "news to be recorded.”
This program is specially designed for professional "prop­
agandists” and monitors of radio-receiving networks who 
:ngage in a great variety of propaganda activities, such as 
ssuing small tabloids, blackboard newspapers, wall news­
papers, pamphlets, or engaging in oral agitation.
This program generally starts with a preview of the next 
[lay’s news or features. Sometimes "special notes to propa­
gandists and monitors” are broadcast. Such notices instruct 
he monitors and propagandists as to what issue and what 
l ngle they should play up in their propaganda publications. 
Then the announcer gives the topics of the items for dic­
tation as well as the number of Chinese characters of each 
Stem. In dictation, the speed is very slow and every sen- 
ence is repeated at least three or four times so that the 
[ istener can easily take the dictation by longhand.
It is easy to understand why and how such service can 
>e of great propaganda value to the Chinese Communists, 
hirst, this is a cheap way for the Party to reach a large 
[ lumber of the Chinese people. A monitor requires no 
more than an ordinary radio to receive the messages. If 
he messages were transmitted by a news agency through 
able, a more expensive message-receiving apparatus would 
have to be installed at every receiving point and more 
f echnically-trained personnel would be needed. Second, 
ince the Peking Station has sole control of the informa- 
[ion transmitted for national use, the Party can be assured 
I f a high degree of conformity in news made available for 
11 the people in the country. Third, this special program 
helps solve the problem of local propagandists, who would 
piave to struggle for material for their own propaganda 
publications, if they were not supplied daily with approved 
^formation from the Peking Station. It should be re- 
nembered that many, if not most, of the local propagandists 
jnd radio monitors are not persons of high cultural stan- 
I ard.
This news dictation program eliminates all problems of 
l athering and editing of news, censorship, and, above all, 
iterpretation of an event in the light of Marxism-Leninism, 
I________
Wen Chi-tse, "People’s Broadcasting During the Last Ten Years,” 
\Hsin Hua Yueh Pao (New China Monthly), October, 1955, p. 232.
! Yu, op. cit. pp. 24-30.
which Peking alone is in a position to interpret "correctly.” 
Finally, since the monitors are informed of programs ahead 
of time, it is easier for them to arrange locally-originated 
programs or to mobilize listeners.
C o n c l u s io n
It is difficult, indeed impossible, to evaluate or predict at 
this moment the effectiveness of Communist radio propa­
ganda with any degree of reliability or accuracy. Only some 
general observations can be made.
( 1 )  W hy the Chinese Communists have been trying 
vigorously to use radio as an important weapon of propa­
ganda is easily understood. The following statement from 
an editorial of the People’s Daily explains some of the im­
portant reasons:
Because of the incomparably superior features of 
broadcasting, including its speed, timely transmis­
sion, immunity from restrictions of distance, and 
popularity, the development of rural radio net­
works will greatly change the present situation of 
rural work in our country . . . This will greatly 
strengthen the links between the central and local 
leadership organs and the toiling masses in the 
rural areas.37
One might also add that another important feature of 
radio is that in China it greatly minimizes the handicaps 
of illiteracy and insufficient press facilities.
(2  ) By developing the radio-receiving networks or radio- 
diffusion exchanges, the Chinese Communists can make 
maximum use of limited radio facilities to reach the largest 
number of persons at a minimum cost. It also has additional 
advantages: (a )  Through the monitors, Peking can be 
sure that, what the Party wants the people to hear is heard 
and what the Party wants the people to discuss is discussed, 
(b )  Listeners can hear only what Peking wants them to 
hear. They can either turn the wired radio on or off, but 
they cannot select stations. As a matter of fact, listeners 
do not have even the freedom of turning the set off when 
they are organized for collective listening, ( c )  The Party 
is in close touch with the people. Since the monitors are 
required to report their work regularly to higher propa­
ganda authorities they serve as some kind of "information 
antenna” of the Party.
( 3 )  The radio-receiving network system should not be 
considered an invention of the Chinese Communists, who 
are merely taking advantage of "the experience of Big 
Brothers,” namely, that of the Soviet Union. Chinese news­
papers frequently glorify the Soviet experience in radio 
propaganda and urge the nation to "learn from Soviet Big *30
37Editorial, Jen Min Jih Pao (People’s Daily, Peking), December
30, 1955.
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Brothers.” The following statement of the People’s Daily 
is a familiar one in the Chinese press:
For more than 30 years, from 1923 to the pre­
sent day, the Communist Party of the Soviet Union 
has consistently attached to the establishment of 
the broadcasting network in the rural areas. In 
the Sixth Five Year Plan, the total number of 
loudspeakers installed in the whole of the Soviet 
Union will reach 37,000,000 and 60 per cent of 
them will be installed in the rural areas. In the 
resolution on the Further Development of Radio 
Enterprises in the Rural Areas, announced on 
May 4, 1954, by the Central Committee of the 
Soviet Communist Party and the Council of M ini­
sters of the Soviet Union, it was clearly pointed out 
that the radio enterprises in the rural areas provide 
the most important tools for the political and cul­
tural education of the masses and the propagation 
of agricultural technique.38
( 4 )  Radio propaganda in Communist China has many 
problems. The Communists themselves frequently com­
plain of difficulties. Not infrequently one can read about 
such complaints in the Communist press. Some stories 
openly criticize local government cadres for "being unable 
to realize the political significance of the task” or for other 
mistakes. This should be an indication of the possibility 
that not even all Communist cadres are convinced of the 
importance of this aspect of propaganda.
W hile it is probably true that there may be some degree 
of enthusiasm among peasants in radio listening, it is doubt­
ful how long such enthusiasm as reported by the Commu­
nists will continue. One of the reasons for the possible 
enthusiasm is the fact that before the Communists took 
over China, regular radio receiving sets were luxuries avail­
able only to persons with means in big cities. Radio may 
still be a novelty to the peasants and workers. One can only 
guess how long it will take before the novelty wears off.
Moreover, as a weapon of propaganda, radio in Commu­
nist China is no provider of entertainment, although it often 
carries politically-biased music and dramatic or cultural 
programs. It is at least doubtful that a people can live on 
such a diet without getting tired of it. Recently, in the 
so-called "Let-One-Hundred-Flowers-Bloom, and-Let-One- 
Hundred-Schools-of-Thought-Contend” movement, "right­
ists” went so far as to criticize the performance of the Com­
munist newspapers. Such harsh words of criticisms as "un­
imaginative,” "propaganda formalism,” "monotonous” were 
used. It is hard to believe that radio propaganda in the 
country can be very much different.
xLoc. cit.
38Alex Inkeles, op. cit. p. 284.
Professor Alex Inkgeles, in his analysis of radio propa­
ganda in Soviet Russia, observed:
It is clear that the radio apparatus is fairly well 
designed to meet the needs of the party and gov­
ernment. This does not mean, of course, that in 
its structure and functioning the Soviet radio does 
not generate some stress and strain that may in the 
last analysis prove dysfunctional from the point of 
view of the ruling power. This is probably the 
case in at least three respects which may be re­
garded as potential generators of tension through­
out all areas of Soviet life— the scarcity of con­
sumers’ goods, the pervasiveness of agitation and 
propaganda activities, and the extensiveness of 
political controls.89
This observation should apply almost exactly to radio 
propaganda in Communist China.
D A L Y ’ S S T A N D A R D
A N D
C L A R K ’ S M I N E R *
by Judith Weaver
i
There was no place on earth quite like Butte, Mont., during the ! 
last 20 years of the nineteenth century. It was a period of con- , 
flict among "ruling powers,” among newspapers and among the , 
people themselves. William A. Clark converted the Butte Miner 
into a weapon to be used against Marcus Daly, and Daly s Ana- 1 
conda Standard responded in kind. Before long, almost every other . 
newspaper in the State was on one side or the other. It was a 
period of prosperity and the kind of extravagance that accom­
panies prosperity. Everything was extravagant: the homes, the 
battles, and the newspapers. If Clark spent $4000, Daly had to 
spend $8000; if the Miner was against an issue, the Standard was j 
for it; if the Irish voted Republican, the Scots voted Democrat.
The battles frequently were not concerned with issues but with . 
personalities, and they were fought everywhere; in wealthy homes, 
in the newspapers, and on the streets.
This period has been called "the most wretched in the annals of 
Montana,” but it was more than that; it was one of life and enthu- ' 
siasm, it was one of easy money and low moral standards, and 
finally it was one of growth and learning. Montana, in this period, J 
emerged as the third largest state in the United States, and growing 
up is never easy.
The Anaconda Standard and the Butte Miner were begun as 
means to an end, just as the elections were a means to the same 
end: the defeat of one faction by another. In the shifting tides of I 
battle, Daly and Clark experienced the thrill of success and the j 
bitter taste of galling defeat.
Whatever their motives or methods, both men were almost un-; 
believably influential in the development of the state.
*An excerpt from "The Anaconda Standard and Montana Politics, 
from 1880 to 1900,” a paper written in the School of Journalism; 
Senior Seminar.
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RESEARCH
SUMMARIES
This section is devoted to brief summaries of research reports written by 
students as term papers for various classes in the MSU School of Journalism. 
A large number of research reports are now on file in the MSU Journalism 
Library and it is hoped that many of these reports will soon be made available 
for distribution.
T R E A T M E N T  O F  T H E  P A R A D I S E  D A M  I S S U E  
|[N F I V E  W E S T E R N  M O N T A N A  N E W S P A P E R S ,  
5 E P T E M B E R - O C T O B E R ,  1 9 5  7 * [ By Martin Onishuk**
One of the most important news 
hvents in western Montana during the 
Pall of 1957 was the controversy gen- 
I ;rated by a federal proposal to construct 
L dam on the Clark Fork of the Columbia 
[ liver near the town of Paradise, Mon- 
1 ana.
This study evaluates treatment of the 
Paradise Dam issue by five selected 
[vestern Montana newspapers. Its ob- 
I ectives were: ( 1 )  to determine the 
Presence of bias, if any, in news cover- 
j ige, ( 2 )  to measure the direction of bias 
i n individual papers, ( 3 )  to discover the 
relative importance of themes used by 
opponents and deponents of the issue.
Four independent weeklies and one 
[daily were selected from communities in 
proximity to the dam site. All issues of 
I he selected newspapers from Septem­
b er  1, 1957 through October 31, 1957 
I vere analyzed. Interest in the dam con- 
I roversy was at its peak since a Corps of 
[  Engineers hearing was to be held on Oct. 
1 1,1957.
Thirty-six issues of four separate 
Iveekly titles and 61 issues of the daily 
• itle were examined. The 97 issues in- 
I  luded in the study contained 64 separate 
I  lews stories pertaining to Paradise Dam.
Twenty statements most commonly 
employed by opponents and deponents 
of the dam were condensed from the se­
lected newspapers. Ten statements 
favoring dam construction were weighed 
( - { - )  favorable. Ten statements op­
posed to construction were weighted 
( — ) unfavorable. The 20 statements 
composed the yardstick against which 
all newspaper articles pertinent to the 
issue were measured.
A code sheet was developed to facili­
tate recording of data. Statements within 
the story favoring or opposing construc­
tion of the dam were recorded only once 
regardless of how many times they ap­
peared in the entire article. Pictures, 
drawings, and other display items did 
not appear in sufficient numbers to war­
rant measurement.
The following table illustrates cov­
erage of the controversy by each news­
paper.
Number Favor- Unfavor-
of able or able Neutral 
Paper Stories Stories Stories Stories
1 13
2 2
3 18
4 6
51 21
9 2 2
0 2 0
9 2 7
6 0 0
5 13 3
’Based on 61 issues. All others are based on 
nine issues.
The following table shows that all 
newspapers included in the study were 
biased to some extent. Two of the 
weeklv papers were most obviously b i­
ased; one printed only favorable stories, 
the other published only unfavorable 
stories. Three of the four selected week­
lies favored construction of the dam 
while the daily and one weekly opposed 
construction.
Story Difference
Direction Per cent of Per cent
Paper.. +  — +  —
1 9 2 81.8 18.2 63.6
2 0  2 100.0 - 100.0
3 9 2 81.8 18.2 63.6
4 6 0 100.0 100.0
5 5 13 27.8 72.2 -44.4
The themes most often advanced in 
news coverage by proponents stressed 
encouragement of industry, cheap pow­
er, flood control, and irrigation. Oppon­
ents of the project argued that the dam 
would furnish power for other states, 
ruin local industry, destroy farms, and 
harm recreation in the impoundment 
area.
#This is summary of a term paper submitted 
as a requirement of the course, Methods 
of Journalism Research.
* * Martin Onishuk is a graduate student in
the MSU School of Journalism.
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A S T U D Y  O F  “ E D I T O R I A L  H E L P  W A N T E D ” A D S  
I N  E D I T O R  A N D  P U B L I S H E R  F R O M  1 9 3 7  T O  1 9 5 7  *
This is a study of the trends in em­
ployment practices over the last 20 years 
in the news-editorial field of journalism. 
Specifically, it is a study of the "editorial 
help wanted" advertisements in Editor 
and Publisher from 1937 to 1957 to de­
termine what training, qualifications 
and special abilities the persons who 
hire journalists are seeking, and to find 
out what job opportunities are available 
in the field.
The Method:
In this study the "editorial help 
wanted” section of one weekly issue each 
month was examined. The issues stud­
ied were randomly selected.
Each individual ad was counted and 
the elements in the ad were counted and 
marked in the sub-categories into which 
they fell. The elements of repeat ads 
were not marked in the sub-categories.
For ease in computation and to make 
trends more evident the 20 years cov­
ered in this study were divided into 
seven periods. The first period covers 
five years; the second, third, fourth and 
fifth cover three years, and the sixth and 
seventh cover two years each.
The Findings:
In numbers of ads per issue there 
seems to be no significant seasonal dif­
ferences. This cannot be accurately de­
termined, however, because some issues 
were not available to this writer.
•This report is summary of a term paper 
submitted as a requirement of the course, 
Mass Media in Modern Society.
**  Frank Crepeau is a senior in the MSU 
School of Journalism.
Trofessor Walter Wilcox of the State Uni­
versity of Iowa also reports, "the demand for 
photographic skill as a tool of newspaper re­
porting increased sharply during the 10- 
year period 1947-1956 inclusive as revealed 
by an analysis of 2,430 'Help Wanted Edi­
torial’ advertisements in Editor and Pub­
lisher.” See Journalism Quarterly, Fall, 1957, 
p. 498.
By Frank Crepeau**
In number per year however, there is 
a significant difference in the total ads. 
From 1937 to 1943 the "editorial help 
wanted” section was small. There is an 
increase in number from 1941 to 1945 
and then a decrease to 1950. From 1950 
on there is a gradual increase, with the 
exception of 1954, to the present. At 
the present editors and publishers are 
seeking journalists through the classified 
section of this publication more than 
ever before.
W hat kind of positions are the em­
ployers trying to fill? Table 1 shows 
the number of each type of job in each 
of the seven periods.
There is a constant high demand for 
reporters that does not fluctuate much
and has not changed much in 20 years. 
Except for 1937, close to one-third of the 
ads were for reporters. Since 1951 the 
percentage has been above one-third.
There has been a definite increase in 
the demand for combination reporter- 
photographers.1 Since 1954 almost 50 
per cent of the ads for reporters have 
indicated that ability to handle a cam­
era would be helpful, if not necessary.
All types of desk men are also in con­
stant demand. This is the next highest 
category. (See Table 2 )  Inasmuch as few 
papers want a beginning deskman and 
many deskmen are recruited from the re­
porting staff, it would seem that there is 
a constant high demand for competent 
desk personnel.
TABLE 1
Types of Positions Advertised
1937- 1942- 1945- 1948- 1951- 1954- 1956- Totals
41 44 47 50 53 55 57
Number of Ads 45 278 520 263 560 551 515 2,732
Editors* ______________  0 0 43 30 33 43 21 170
Managing Editors ____  7 28 25 15 28 13 12 128
News Ed.........................  4 8 31 13 23 13 6 98
Copy Ed___ __________  1 14 17 4 3 0 2 41
City Ed. _____    0 11 14 7 13 9  9 63
Sports Ed. ___________  0 7 15 11 16 18 24 91
Desk .....       4 24 49 13 34 24 35 183
Copy Reader ______   1 34 25 10 22 9 10 111
Rewrite ............ ...............  1 8 8 3 1 1  5 2 38
Telegraph Desk ____  0 0 0  9 15 15 30 69
State D esk___________  1 0 2 1 3 0 0
Reporters .......................  6 80 161 81 214 185 186 913
Reporter-Photog..............  1 3 17 14 51 74 70 230
Sports Writer ________ 1 19 12 3 24 21 10 90
F e a tu re____  3 3 0 4 0 3 4
Women’s page _______ 1 1 10 7 12 15 17 63
Society ______________  1 1 9 5 17 11 4 48
Editorial Writers ____  9 11 14 4 3 18 5 64
Trade _______________  1 9 35 18 18 30 18 129
Librarian ___________  0 0 2 0 0 5  1 8
Critics ______________  0 0 1 0 0 0 0
Gen. W eekly__________ 3 17 30 11 20 40 49 170
“These terms are used in the Editor and Publisher ads.
TABLE 2
Desk Personnel Wanted
1937-41 1942-44 1945-47 1948-50 1951-53 1954-55 1956-57
Number of Ads 45 278 520 263 560 551 515
All Desk
Personnel 12 99 146 60 124 75 94
Per cent 26.6% 35.6% 28%  22.8% 22.1% 13.6% 18.3%
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The demand for workers on weeklies 
remains fairly constant and high, and it 
seems to be noticeably high during the 
last few years.
Because of changes in terminology it 
is difficult to separate the different clas­
sifications of deskmen. For instance, the 
terms "telegraph editor” and "wire edi­
tor” are used interchangably. So are 
such titles as "copy editor” and "copy 
reader.”
Experience is still the main qualifi­
cation sought by employers although the 
requirement that the prospective em­
ployee must be experienced has been re­
laxed somewhat in the past few years. 
As a matter of fact, some of the jobs 
offer the inducement that the beginner
can gain experience while working for a 
fairly low wage.
More and more of the employers want 
journalism school graduates (see Table 
3 ) .  J-school graduates have been men­
tioned in ads more and more frequently 
since 1951. Also frequently mentioned 
since 1951 has been the expression, "J- 
school graduate or equivalent experi­
ence.” This indicates that editors and 
publishers consider J-school graduates 
more or less experienced.
Consistently, many employers demand 
work samples from prospective em­
ployees. It is perhaps a good idea for 
journalism students to start keeping a 
scrapbook of their published articles.
One of the main inducements offered
TABLE 3
Qualifications Sought by Employers
. 1937- 1942- 1945- 1948- 1951- 1954- 1956- Totals
41 44 47 50 53 55 57
Number of Ads 45 278 520_____ 263 560 551 515 2,732
Ability to Use Camera . 1 3 17 14 51 74 70 230
J-School G ra d s_______ 0 1 7 8 27 49 35 127
Want Information
About Education —  0 17 23 7 19 22 16 104
Some Experience
Needed ____________ 1 2 18 9 14 22 19 85
Work Samples Needed 4  9 11 7 16 19 13 79
No Experience Needed 0 1 7 6 24 20 15 73
Want College Graduates 3 3 7 10 21 12 10 66
No Drinkers _________  3 11 11 6 8 6 8 53
J-School or Equiva­
lent Experience____  0 0  0 0  0 20 13 33
TABLE 4
What Inducements Offered
1937- 1942- 1945- 1948- 1951- 1954- 1956 Totals
41 44 47 50 53 55 57
Number of Ads 45 278 520 263 560 551 515 2,732
Advancement ------------  3 22 37 29 41 30 37 199
Permanent Job ___  2 43 57 15 30 23 11 181
Good Working Condi­
tions ---------------------- 1 11 25 22 35 19 44 157
Good P a p e r--------------  0  1 10 22 17 27 30 107
Good Town --------------  0 9 12 8 16 24 38 107
Benefits ---------------------- 0  0  3 8 18 27 42 98
Gain Experience ____  0 4  3 0 5 9 8  29
Training Program ___  0 0 3 0 3 0 1 7
TABLE 5
Mention of Salary in Ads
1937- 1942- 1945- 1948- 1951- 1954- 1956- Totals
41 44 47 50 53 55 57
Number of Ads 45 278 520 263 560 551 515 2,732
No. Mention in Ad —  24 122 237 109 267 204 218 1181
Salary Given in Ad .... 5 18 38 21 28 18 39 167
Some Mention in Ad 2 35 71 23 58 57 53 299
Ad. Ask Applicant to
State Salary ------ 10 72 95 54 113 108 64 516
by employers has become ’’fringe bene­
fits.” Those include bonuses, paid va­
cations, pension plans, automatic raises 
and free life insurance. "Fringe bene­
fits” have been widely used as an in­
ducement since 1951 and were not 
mentioned before 1945 (See Table 4 ) .
W hile mention of benefits in ads has 
increased, mention of permanency has 
decreased.
There are four other main induce­
ments used in the ads: ( 1 )  good work­
ing conditions, ( 2 )  good town or sur­
roundings, ( 3 )  good paper to work on 
and ( 4 )  chance for advancement.
The frequency of the use of these four 
inducements has not changed much in 
the last eight years.
Ads which use these pitches usually 
use more than one of them, and some­
times all four.
The fact that a paper belongs to the 
Guild has not been used widely as an 
inducement.
W hile salary has always been and 
will undoubtedly continue to be an im­
portant consideration of one seeking a 
job, less than 50 per cent of the ads 
covered in this study mentioned salary. 
This proportion has remained fairly con­
stant throughout (See Table 5 ) .
About one out of every eight or nine 
ads contains some mention of the sal­
ary without giving the exact figure. 
This mention is also in general terms. 
Terms used are, "top,” "excellent,” 
"good,” "commensurate with experi­
ence,” or, in some cases, "low to start.”
About one out of every five ads ask 
the applicant to state the salary needed 
or state what he will work for. In 1954- 
55 this was mentioned more often and in 
1956-57 less often. It is not known 
what this difference means.
Infrequently the salary is given in the 
ad. There does not seem to be any trend 
in this direction but in the last period 
(1 9 5 6 -5 7 ) the number of ads that men­
tioned salary was higher than before.
The salaries given do show that wages 
are increasing in journalism while work­
weeks are shorter and working condi­
tions better.
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In the period 1942-44 the low wage 
given for reporters was $20, the high 
$50 and the mean $34. For editors 
the low was $45, the high $60 and the 
mean $55. For deskmen two salaries 
were given; they were both $60 per 
week.
In the period 1945-47 the low salary 
given for reporters was $25 per week, 
the high was $75 and the mean was $44. 
For deskmen the low was $45, the high 
was $83 and the mean was $60.
In 1956-57 the low salary given for 
reporters was $60.50, the high was $100 
and the mean was $72. For deskmen 
the low was $80, the high $114 and the 
mean $98 per week.
Although these figures seem to indi­
cate that salaries have risen, these should 
not be taken as a true picture of wages 
in journalism. It is entirely possible that 
only what are considered adequate wages 
are given by employers in these ads.
C o n c l u s io n s
It would seem apparent that there are, 
at the present, more jobs than ever 
awaiting those who enter the journalism 
profession. At least editors and pub­
lishers are advertising more than ever 
in Editor and Publisher.
One entering the profession should 
not overlook the weeklies as a place 
to begin. The market for journalists in
the weekly field has remained consis­
tently good over the years.
One of the best qualifications a jour­
nalist can have for a job is still experi­
ence. Another is a degree from a J- 
school.
One intending to go into journalism 
should perhaps learn to take pictures. 
This is especially true of those starting 
out as reporters.
W orking conditions in journalism 
seem to be better than ever. At least 
more and more fringe benefits are men­
tioned in the ads and one is under the 
impression that newspaper employers 
are trying to make working conditions 
more attractive than before.
T H E  N O R T H W E S T E R N  P R E S S  P H O T O G R A P H E R — A P R O F I L E *
I
By John R. Harris** *j
This is a preliminary survey of work­
ing press photographers on daily news­
papers in the following four north­
western states: Montana, Idaho, W yo­
ming and Washington. It is a study of 
the background and characteristics of the 
press photographer and deals primarily 
with such questions as his training and 
education, his personal and family life, 
his salary, his stability on the job, his 
tools of the trade, his working habits and 
his work load.
For purposes of this study a "press 
photographer” is defined as a person 
who is employed by a daily newspaper 
to do photographic work and who does
*This is summary of a term paper sub­
mitted as a requirement of the course, 
Methods of Journalism Research.
**John R. Harris is a graduate student in 
the MSU School of Journalism. He is pho­
tographer for Montana State University 
and editor of The Photo Journalist, pub­
lication of the photo-journalism division 
of the Photographic Society of America.
so at least 50 per cent of the time he is 
on the job.
Questionnaires were sent to all the 54 
dailies in the four northwestern states.1 
Answers were received from 31 photog­
raphers representing 25 newspapers. The 
replies include four dailies in Montana, 
five in Idaho, six in Wyoming and ten 
in Washington.
The Average Press Photographer
On the basis of this survey a typical 
or average press photographer demon­
strates the following characteristics:
He is about 36 years old (average age: 
3 6 .5 ).2
The odds are 15 to 1 that he is mar­
ried. If he is married, he has one or two 
children (average: 1 .88).
t h i s  is based on the 1957 Editor and Pub­
lisher International Yearhook.
2Ages of the 31 respondents: Two are under 
25; four are between 26 and 29; thirteen are
between 30 and 39; seven are between 40
and 49; two are over 50; three did not 
answer the question on age.
He probably owns or is paying on his 
home. Two-thirds (21 of the 31 re­
spondents) of the respondents do.
He drives a car that is about four 
years old (a  1954 model) and it is any 
one of 12 models, althought it stands a 
good chance of being a Ford or Chevro-j 
let (about one-third of the cars repor­
ted in the survey are).
He is at least a high school graduate; 
and stands a good chance of being a col- \ 
lege graduate.3
He became interested in photography 
primarily as a hobby and probably had 
a chance to do it again either in the ser- > 
vice or at a photo school.4
twenty-nine per cent of the respondent j 
finished high school; 42 per cent had some| 
college education; 29 per cent are college j 
graduates. j
tw en ty  of the 31 respondents listed hobb’ l 
as the way they started in photography I 
Twelve of the 31 respondents had son* | 
training in photography. Of the 12, si: I 
went to photography schools, four took phoj 
tography courses in high school or college 1 
and two took apprenticeship training.
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He has about seven years of exped­
iences in the field and has had only two 
[jobs in the past five years. (Answers 
mere range from six months to 28 years 
p f  experience).
If he was in the armed service (3  to 
1 he was), he was probably in the 
[Army. (H alf of the respondents with 
[ service experience were in the Army.)
His weekly salary is just short of $100 
\ 3er week and he gets paid for overtime, 
[ ilthough not necessarily time-and-a-half.8
He probably belongs to a professional 
organization and it is very likely that he 
s a member of the National Press Pho- 
ographers Association.6
On the job he shoots abouts eight pic- 
i ures a day. If he fires a flash at you, it 
[ vill probably be an electronic flash
which he uses for 45 per cent of all pic­
tures, but he may use just a regular flash- 
lamp, which he does about 25 per cent of 
the time.
He uses natural light about 21 per 
cent of the time, but it is a rare day that 
he uses multi-strobe or flood (less than 
1 per cent).
W hen he "soups” his own film, as 
most photographers in the survey prefer 
to do, he will print the negatives on 
either 8 x 10 paper, or in a size to fit an 
electronic engraving machine.
It is difficult to make generalizations 
about his tools of trade.7 For instance, he 
may use any of the 34 cameras men­
tioned in the survey, although the 
chances are quite good that he shoots 
.with a Graphic (Speed or Crown) or a
Rolleiflex. He may use any one of the 
12 developers mentioned in the survey, 
although Kodak D K  60a seems to be 
the favorite of most respondents (at 
least 50 per cent of the respondents 
checked this once). On the other hand, 
Ethol ( either UFG or 9 0 ) , a relatively 
new developer, was checked nine times 
by the respondents.
sThe lowest salary reported was $60 per 
week and the highest weekly salary was $150. 
Average: $98.21.
"Sixty per cent of the respondents belonged to 
some professional organization. The NPPA 
leads the roster with about 50 per cent of all 
memberships reported.
‘A major part of the survey has to do with 
the photographer’s preferences regarding 
camera, developer, enlargers, flash and 
strobe equipment, film, paper, etc.
Kl S T U D Y  O F  L O C A L  A D V E R T I S I N G  R A T E S  
) F  M O N T A N A  W E E K L I E S *
This survey is designed to study the 
>cal advertising rates of Montana 
weekly newspapers and to determine 
'hether or not there is a pattern or 
Drmula used in establishing local rates.
Seventy-six weeklies, all members of 
le Montana State Press Association, 
ere requested to answer a question­
able. An explanatory letter accom- 
anied the questionnaires and all re- 
uondents were assured of anonymity.
The 76 questionnaires sent out pro- 
need 34 answers. This is a response of 
4.7 per cent. *I
[ ’ This is summary of a term paper sub- 
1 mitted as a requirement of the course, 
I Methods of Journalism Research. A
I similar study was done in 1956 by Miss 
| Carol McManaway during her senior year 
K at the MSU School of Journalism.
I*John Brunett was a graduate student at 
I the MSU School of Journalism in the fall 
[ of 1957.
THE FINDINGS
Local open advertising rates gradu­
ated from an average of $.42 per column 
inch for those weeklies with a circula­
tion under 500 to an average of $.90 per 
column inch for weeklies with a circu­
lation of between 4,000 and 4,500.
The average national advertising rate 
for weeklies below 500 circulation in 
this survey amounted to $.47, which was 
an average of $.05 per column inch 
higher than the average open rates for 
the same papers.
Average national rates for all re­
sponding weeklies indicated an increase 
with circulation. Average national rates 
for weeklies between 4,000 and 4,500 
reached $1.12 per column inch, which 
was $.22 higher per column inch than 
average local open rates.
It is common knowledge that local ad­
vertising rates for weeklies are general­
i ty John Brunett* *
ly lower than national advertising rates. 
The reason for this difference is that 
the publisher desires to make up for the 
agency discount rate of 15 per cent and 
2 per cent which he must pay to agen­
cies handling his national advertising.
The results of this study indicate that 
publishers in this survey have not, on the 
average, adjusted their open local rates 
and national rates to compensate for this 
agency payment.
Total average local open rates for the 
34 weeklies in the survey was $.655, 
while the total average national rate for 
the same papers was $.732 per column 
inch—  a difference of $.088, or less than 
11 per cent.
Increase in national rates over open 
local rates varied, although not directly, 
with circulation classes, from $.05 for 
newspapers below 500 class to $.22 for 
newspapers in the 4,000-4,500 class.
33
School of Journalism: Journalism Review, 1958
Published by ScholarWorks at University of Montana, 2015
However, in the 1,000-1,500 circulation 
class the average increase of national rate 
over local open rate was found to be $.03.
Questions have often been raised con­
cerning discount structure in weekly- 
newspaper local advertising rates.
Results of this study indicate more 
than 61 per cent of the respondents al­
low local advertisers either bulk dis­
counts, frequency discounts or a com­
bination of the two.
Nine weeklies in the study give a 
bulk discount. Five give a frequency 
discount. Seven give a combination
discount. Thus a total of 21 weeklies 
give some form of local discount.
Thirteen of the 34 respondents give 
no local discount. No direct correla­
tion can be established between circu­
lation class and local discount offers.
Of the 21 who offer local discount 
rates none gives more than a 20 per 
cent discount under the local open rate.
Six of the 34 respondents indicated 
they would increase their rates during 
1958. Five indicated they were un­
decided and the remainder indicated no 
change contemplated. The six indi­
cating an increase said they would raise 
their rates $.10 per column inch to $.05 
per column inch. This is an average of 
$.06.
To the question, “W hen did you last 
increase your local rate?”, one publisher 
indicated a raise of $.10 in 1949, three 
said they had increased since 1950 but 
failed to indicate the amount, and 17 
raised their rates from $.04 to $.10 dur­
ing the period 1950-1957. Average 
increase during this period was $.06. No 
correlation between circulation and re­
cent or projected increases was found.
“ Whoso tells the truth dully, he treats a noble friend 
most shabbily; for truly the truth deserves cloth of 
Brabant and cloa\ of ermine. Yet is the dullest truth 
better than the cleverest insincerity ”—
A r t h u r  L. S t o n e , First Dean 
of the School of Journalism, 
Montana State University
Additional copies of the Journalism Review may be ob­
tained for one dollar each from the School of Journalism, 
Montana State University, Missoula, Montana.
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SCHOOL OF JOURNALISM 
MONTANA STATE UNIVERSITY
Graduate Study Awards in Journalism
RESEARCH ASSISTANTSHIPS
Stipend $1,500
Nine-month stipend also provides remission of nonresident and academic fees
Assistants will be candidates for the degree of 
Master of Arts in Journalism. They will be expected 
to devote no more than 10 hours per week to assist- 
antship duties during term, and no service is required 
between terms. Students must hold a bachelor’s 
degree from an accredited college or university.
Applications are invited both from students whose 
undergraduate major was in journalism and those 
who have an outstanding record in other fields.
Further information and application blanks may be obtained from
Dean of the Graduate School 
Montana State University 
Missoula, Montana
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Libri M ontani Libri Aiontuni L ib n  M ontuni L ib n  Motitani Libri Atontani Libvi Motq
LIBRI MONTANI*
jf* HIS IS the newest trademark in the field of 
university press publishing..........
I t  ATTESTS to the scholarship, quality and 
interest of the following books:
★  Men and Trade on the Northwest Frontier . . . George Weisel
Vigilante Days and W a y s .....................................N. P. Langford
(new introduction by Dorothy M. Johnson)
^  Manifest Structure A n a ly s is ............................... Frank M. duMas
High Dams and Upstream Storage . . edited by A. W . Stone
An Atlas of Montana Politics Since 1864 . . . Ellis Waldron
The Montana A lm a n a c ............................ edited by Henry Shearer
^  Pruning Without P a i n .............................................. O. B. Howell
★  Dissolution of a Corporation at the Suit
Of a S to ck h o ld er.............................. James O’Malley Tingle
★  Montana Historical A t l a s ................................ edited by L. Speer
★  Forest I n s e c t s ........................................................James C. Evenden
( Ask us for a complete catalog) «
MONTANA STATE UNIVERSITY PRESS
MISSOULA MONTANA
Libri Montani —  Books from the Mountains
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